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ADVERTISING 

Wendy’s TV commercial draws flak. Jan. 13, 
p.83. 

Ad game is rough on Johnny Unitas. Feb. 3, p.25. 

Sonoma grape growers take ads. Feb. 3, p.32. 

Spanish language ads prohibido? Feb. 3, p.32. 

Could he be the cutting tool industry’s Iacocca? 
Feb. 3, p.38. 

The sun also sets. Feb. 3, p.46 

Ads for mutual funds attract the SEC’s ire. 
Feb. 3, p.84. 

Good news, bad news: 25th meeting of INAME. 
Mar. 10, p.22. 

An Olympics without Bud or Miller? Not quite. 
Apr. 7, p.93. 

Sweden mulls allowing ads on TV. Apr. 7, p.93. 

Israeli feminists unhappy about grapefruit TV 
ads. Apr. 7, p.93. 

State attorneys will eye false or misleading ads. 
May 12, p.29. 

Distributors of TV shows criticized for ad sales. 
May 12, p.29. 

Trouble brews for Australian brewers. May 12, 
p.87. 

3an on vans: Illegal advertising in Torrance, CA. 
June 2, p.45. 

A marriage worth saving. June 2, p.91. 

Burt Reynolds eats here (maybe). July 7, p.10. 

Radio station loses access to lifeguard towers. 
July 7, p.42. 

Hallmark says hola to TV. Aug. 11, p.43. 

The Supreme Court bans a truthful ad. Aug. 11, 
p.94. 

America’s laziest and messiest. Sept. 8, p.32. 

Australian TV commercials effective. Oct. 6, 
p.29. 

No hablo Espanol. Oct. 6, p.29. 

The controversy behind Event marketing. 
Oct. 6, p.54. 

What you don’t know can hurt you. Oct. 6, p.78. 

Du Pont looks to ads to stir carpet sales. 
Nov. 10, p.37. 

Total ban on tobacco ads possible. Nov. 10, p.41. 

3usiness-to-business ads increase sales 
Nov. 10, p.42. 

There’s little to fear from the FTC’s new chair 
man. Nov. 10, p.42. 


ADVERTISING AGENCIES 

Will begin to handle competing lines in the UK. 
Jan. 13, p.83. 

Marketers rely less for bulletins, manuals, etc. 
May 12, p.40. 

Don't miss this sales resource. June 2, p.16. 

A marriage worth saving. June 2, p.91. 


ADVERTISING CAMPAIGNS 

Expect big marketing push by Bravo. Jan. 13, 
p.3l 

Military recruitment ads to sport “Rambo” look. 
Feb. 3, p.17. 

Navistar International is the new name. 
Feb. 3, p.32. 

Lee’s sales soar on nails. Apr. 7, p.28. 

A laugh is worth a thousand words. Apr. 7, p.42. 

Michael Jackson, a puzzling pick for new Pepsi 
ads. June 2, p.35. 

Angostura’s bitter taste of success. June 2, 
p.44 

Paul Hogan hired by Foster’s Lager. July 7, 
p.85. 

The strength behind Samsonite. Sept. 8, p.40. 

Hospitals discover some marketing savvy. 
Sept. 8, p.164. 

Wilkinson Sword takes off the gloves in the 
U.K. Oct. 6, p.87. 

Forget the terrorists and see the sights. Oct. 6, 
p.87. 








ADVERTISING, COOPERATIVE 
Building dealer relations with co-op. Feb. 3, 
p.59. 
“These are marketing partnerships”. Apr. 7, 
p.84. 
Special Section: Cooperative Advertising. May 
12, p.89. 
Sales tool for synergists. May 12, p.90. 
Thinking big with outdoor. May 12, p.96. 
Many ways to audit _ »-op claims. May 12, 
p.104. 
Vendor dollars provide the lever. May 12, 
p.11l. 
Everyone giving up on co-op? Aug. 11, p.74. 
Why open-ended co-op is on the rise. Dec. 8, 
p.64. 


ADVERTISING MEDIA 

95% of industriai companies buy directory ads. 
Jan. 13, p.40. 

Ads on Canadian cable programs? Jan. 13, p.83. 

Use of 15 second TV spots to increase. Jan. 13, 
p.3l. 

P&G won't produce its own informational video- 
tapes. Feb. 3, p.17. 

Elevator call turns on iiuminated signs. Feb. 3, 
p.48. 

Canadian radio promises a wider audience. 
Feb. 3, p.65. 

Good news, bad news: 25th meeting of INAME. 
Mar. 10, p.22. 

Home video's appeal to advertisers will sky- 
rocket. May 12, p.29. 

TV ads limited for Australian brewers. May 12, 
p.87. 

Fewer documentaries will appear on public TV. 
June 2, p.35. 

Denmark drops ban on TV ads—with exceptions. 
June 2, p.94. 

Hitting shoppers where they live (POP radio). 
July 7, p.70. 

Under a blimp-filled sky. July 7, p.126. 

Rock band sells record gaps.... Aug. 11, p.3: 

Planning to advertise on Chilean TV? Oct. 6, 
p.87. 
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Ads on Moscow buses push already scarce prod 
ucts. Oct. 6, p.87. 

Theater lobby display panels with coupons & 
fliers. Nov. 10, p.25 

Marshall Field’s goes to the videotape. Dec. 
8, p.60. 


ALCOHOL 

Copping the sale. June 2, p.12. 

Angostura’s bitter taste of success. June 2, 
p.44. 

Have a drink with Mickey! June 2, p.45 

Selling sociable suds (nonalcoholic beer). Sept. 8, 
p.30. 

The controversy behind Event marketing. Oct. 
6, p.54. 

etter than booze: experience, training & home- 
work. Nov. 10, p.16. 


APPAREL 

Frederick’s moves toward sexual liberation. 
Feb. 3, p.23. 

No nonsense gives shoppers a leg up. Mar. 10 
p.26. 

Reebok to introduce lines of “walking” shoes. 
Oct. 6, p.29. 

Will Rockport win in a walk? Dec. 8, p.23. 


ARTIFICIAL INTELLIGENCE 
Al: When a sales rep needs an expert. Jan. 13, 
p.70. 





ASSOCIATION ACTIVITIES 

AMA to hold Services Marketing Conference. 
Jan. 13, p.39. 

SACI holds meetings with punch. May 12, p.72. 

AMA and S&MM hold 2nd annual Sales & Mktg 
Conf. July 7, p.64. 

Comment: International Customer Service 
Assn. conf. Oct. 6, p.8. 

Comment: The International Exhibitors Assn. 
conf. Oct. 6, p.8. 

Seagram quits the Wine Institute. Oct. 6, p.39. 


AUDIOVISUAL 

Special Sect: Keeping current with AV. Jan. 13, 
p.88. 
Video is the scoop at the NY Daily News. Jan. 

13, p.95. 
Outlook is big and bright. Jan. 13, p.99. 
American Airlines soars in multi-hued yon- 
der. Jan. 13, p.101. 

Dealers sell PCs. Feb. 3, p.56. 

Fitness videos in, books out! Apr. 7, p.27. 

United Sciences of Amer. aims to win with 
video. Sept. 8, p.29. 

Watch it! This could be your meeting. Sept. 8, 
p.89. 

Equipment checklist. Sept. 8, p.92. 

Video publishers to go all-out for Christmas. 
Oct. 6, p.29. 

VideoWall is the heart of Pfizer’s exhibit. Nov. 
10, p.78. 

Marshall Field’s goes to the videotape. Dec. 
8, p.60. 


AUTOMOTIVE & TRANSPORTATION 

Used car dealers, parts stores will prosper. 
Jan. 13, p.31. 

Plastic hits steel in auto industry. Feb. 

Lee Iacocca unveils the Q-coupe. Feb 

Keep the Jeep CJ. Feb. 3, p.32. 

Truck deregulation spurs computer use. Feb. 3, 
p.56. 

Auto rental highs and lows. Mar. 10, p.21 

Salespeople will be pressured to push accesso- 
ries. Mar. 10, p.21. 

Engineers work to thwart radio thefts. Mar. 10, 
p.21. 

Used car dealers fret over Hyundai. Mar. 10, 
p.35. 

Chrysler will offer air bags in some ’87 models. 
Apr. 7, p.27. 

American cars to move away from the boxy look. 
Apr. 7, p.27. 

FTC mulls rules re direct mail & auto leasing 
Cos. May 12, p.39. 

Cellular phones still a tough sell. May 12, p.40. 

Austin Rover stays ahead of Ford in the U.K. 
May 12, p.87. 

Chrysler unveils new subcompact for Canada. 
May 12, p.87. 

GM will put its name on Isuzu trucks. May 12, 
p.87. 

Consumers in India won't give up their Ambassa- 
dors. June 2, p.94. 

Japan to introduce larger cars in U.S. July 7, p.31. 

Yugo’s success will attract competitors. Aug. 
11, p.33. 

Chrysler will delay airbag intro. Aug. 11, p.33. 

GM may ieave the heavy-duty truck, bus busi- 
ness. Aug. 11, p.44. 

U.S. made Japanese cars spell trouble in Japan. 
Sept. 8, p.27. 

Banks beef about big autos below-market loans. 
Sept. 8, p.38. 

British Leyland changes its name, intros new 
car. Sept. 8, p.101. 

Toyota sends its salespeople door-to-door. 
Oct. 6, p.87. 
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BMW bets on hi-tech and special equipment. 
Oct. 6, p.87. 

Dealers’ push for laws banning incentives to 
wane. Nov. 10, p.25. 

GM deals a big blow to “plastic” cars. Nov. 10, 
p.42 

Alfa Romeo intros Milano in redesigned show- 
rooms. Nov. 10, p.95 

Next U.S.-Japan trade skirmish: auto parts 
Dec. 8, p.61 

Salespeople too geared-up for driving. Dec. 8, 
p.61 


AWARDS 

Business Executive Dining Awards. Jan. 13, 
p 56 

lravellers’ network 


Dec. 8, p.59 


Awards & non-awards. 


BANKS AND BANKING 

U.S. banks step up dealings with banks abroad. 
June 2, p.35 

Bank of America VPs hit the phones. July 7, 
p.34 

Telemarketing mayhem in Mortgage Land. July 
7, p.46 

Societe Generale goes with direct mail. July 7, 
p 85 

Banks beef about big autos below-market loans. 
Sept. 8, p.se 


BARTER TRADING 


sarter trading on a global scale. May 12, p.32. 


BOOKS 

America’s New Breed of Entrepreneurs. Sept. 8, 
p.21 

Create the Perfect Sales Piece. June 2, p.28 

Direct Marketing Success. May 12, p.22 

Five Minute Lessons in Successful Selling. June 
2, p.23 

Going F or It! How to Succeed as an Entrepreneur. 
May 12, p.22 

Good Night America: A Guide to Better Sleep 
Nov. 10, p.22 

How to Win Friends and Infiuence People. Sept. 
5,p 2] 

It Came From the Swamp. Aug. 11, p.29 

Made in Japan: Akio Morita and Sony. Dec. 8, 
p.16 

Marketing Renaissance. May f2, p.81 

Marketing Warfare. Jan. 13, p.78 

Mayflower Madam: The Secret Life of Sydney 
Barrows. Oct. 6, p.21 

New Sales Manager's Survival Guide, The. Feb 
3, p.o8 

Power Speech 
July 7, p.27 

Professionally Speaking: Getting ahead 


The Quickest Route to Success 


July 7, 
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p.2 
The Art of Confident Public Speaking. July 7, p.27. 
The Other Guy Blinked: How Pepsi Won the Cola 


Wars. Nov. 10, p.21. 
The Real Coke, The Real Story. Nov. 10, p.21. 
Working Well: Managing for Health & Perfor 
mance. June 2, p.28 


BROKER RELATIONS 

Lorraine Cheese plays fair. Feb. 3, p.16 

Law-abiding broker can’t sue mfr., says court. 
June 2, p.46 

lhe food industry's hi-tech marnage counselor 
July 7, p.52. 

Broker fired for honesty 
Nov. 10, p.4l. 


can’t seek damages. 








BUSINESS EXECUTIVE’S DINING 

AWARDS 

The south has risen: BEDA goes to New Or- 
leans. Jan. 13, p.6. 

BEDA ballot. Sept. 8, p.50. 


BUSINESS MANAGEMENT 

Corporate staffs to become more responsive. 
Oct. 6, p.29. 

Union Carbide sells electrical carbide busi- 
ness. Oct. 6, p.40. 

Cadbury won't help Dr. Pepper’s sales abroad. 
Oct. 6, p.87. 

Japanese companies spend less on plants this 
year. Oct. 6, p.87. 


CANDLISH, MALCOLM 
Profiled in Cover: The strength behind Sam- 
sonite. Sept. 8, p.40. 


CAREERS IN SALES & MARKETING 

V.P. by 49 or bust. Mar. 10, p.35. 

Look for more executive hiring in Canada. Mar. 
10, p.83. 

One-company backgrounds make job changing 
tough. Nov. 10, p.25. 

Sales, mktg. managers lose jobs at Baxter 
Travenol. Nov. 10, p.41. 

Sr. retailing execs face a lot of brick-pounding. 
Dec. 8, p.23. 


CATALOG SALES 

Sears to send different catalog versions by 1990. 
Mar. 10, p.21. 

Sears test-markets split catalog. Mar. 10, p.35. 

Neiman-Marcus catalogs go to the U.K. Mar. 
10, p.83. 

Montgomery Ward feels heat from specialty 
stores. May 12, p.39 

Order form location to change. July 7, p.31. 

Sharper Image focuses on Japan. Nov. 10, 
p.4l. 

Red ink catches the reader’s eye, say publishers. 
Dec. 8, p.23. 


CHANGING MARKETS 

Miami Beach targets young professionals. 
Jan. 13, p.34. 

Walgreen gambles on the growing senior’s seg- 
ment. Jan. 13, p.39. 

West Germans abandon big mid-day meals 
Jan. 13, p.83. 

Frederick’s moves toward sexual liberation. 
Feb. 3, p.23. 

The sun also sets. Feb. 3, p.46. 

Satellite dish sales to drop due to scrambling. 
Mar. 10, p.21. 

New products buck popular social trends. Mar. 
10, p.32. 

Las Vegas discovers middle America. Apr. 7, 
p.28. 

“Generics are dead” says H.J. Heinz pres. Apr. 
7, p.45. 

Drumming up sales. May 12, p.32. 

Chaos in California’s home electronics market. 
June 2, p.45. 

Pacific’s nuclear repositioning. July 7, p.31. 

Streamlining at Sears. July 7, p.38. 

Southern drought will hurt sales in many seg- 
ments. Sept. 8, p.38. 

Manchester, New Hampshire. Sept. 8, p.59. 

The gem of the East: Providence, RI. Oct. 6, 
p.18. 

Finland follows Sweden in war toys ban. Nov. 10, 
p.95. 

Lawn-care marketers could go to seed. Dec. 8, 
p.23. 

Is growth in the cards for Naples? Dec. 8, p.41. 





CHEMICAL INDUSTRY 
2nd quarter sales down, but earnings up. Sept. 8, 
p.38. 


COMMUNICATIONS 

Making communications a two-way payoff. 
Feb. 3, p.62. 

Southwestern Bell takes on Nynex. Mar. 10, 
p.35. 

FCC chairman Fowler targets local phone com- 
panies. Mar. 10, p.35. 

Sharetech is among the casualties. Mar. 10, 
p.40. 

AT&T begins direct-dialing to China. Mar. 10, 
p.83. 

“May | ask who’s calling?” July 7, p.15. 

Xerox account managers get PCs in their 
homes. July 7, p.72. 

Corporate videotex takes off. Nov. 10, p.85. 


COMMUNICATIONS SKILLS 
Making a name in sales. Jan. 13, p.12. 
The hardest sell of all. Oct. 6, p.16. 


COMMUNICATIONS SYSTEMS 

London's Harrods dials an 800 number. Jan. 13, 
p.83. 

MCI markets new long distance system. Jan. 13, 
p.40. 

Electronic call reports boost productivity. Apr. 7, 
p.72. 

Dealers informed the database way. Apr. 7, p.74. 

TV network for salespeople. May 12, p.27. 

Cellular’s new voice. June 2, p.32. 

Marketers, techies, unite! July 7, p.74. 

Apple practices what it sells. Sept. 8, p.78. 

AT&T drops out of cellular. Oct. 6, p.26. 

How the computer speeds inquiry responses. 
Dec. 8, p.92. 


COMPANY ARTICLES 

Abbott Laboratories Sells cure for drug 
abuse. Aug. 11, p43. 

Accufiber (Seattle, WA) Out of the lab and into 
the marketplace. Sept. 8, p.24. 

Ace Hardware Ace is the place of the future. 
Mar. 10, p.30. 

Adidas Leaps into men’s grooming market. May 
12, p.39. 

Airborne Express Sweeps customers off their 
feet. July 7, p.80. 

Airbus Industries Northwest order may hit 
$3.2 billion. Nov. 10, p.42. 

Air Canada Holds a warehouse sale. Apr. 7, 
p.25. 

Air Products and Chemicals (Allentown, PA) 
Building their image. Oct. 6, p.64. 

Airship International Under a blimp-filled 
sky. July 7, p.126. 

Albee-Campbell To hold seminar on succeed- 
ing with reps. Feb. 3, p.32. 

Alfa Romeo Unveils the Milano in redesigned 
showrooms. Nov. 10, p.95. 

Allegheny International Chicago, Chicago... 
June 2, p.6. 

Allied Lyons (UK) Nixes more pubs. Feb. 3, 
p.65. 

Allis-Chalmers To sell forklift business to AC 
Material Handling. July 7, p.43. 

American Airlines Soars into the wild, multi- 
hued yonder. Jan. 13, p.106. 

American Cyanamid Lady Liberty provides 
an added incentive. Sept. 8, p.116. 

American Express A smart marketer. Jan. 13, 
p.62. 
Direct mail operation hits gold. Jan. 13, p.31. 
The black card has arrived. May 12, p.87. 




















American Home Foods Mama Leone's pasta 
meals in jars. Feb. 3, p.32. 

American Marketing Association To hold 
5th annual Services Marketing Conference. 
Jan. 13, p.39. 

American Motors Keep the Jeep CJ. Feb. 3, 
p.32. 

Amoco will close service stations in some areas. 
June 2, p.46. 

3eats the low cost of oil. July 7, p.42. 

AMP (Harrisburg, PA) Turning salespeople into 
partners. Aug. 11, p.83. 

Incentives: The spouse factor. Sept. 8, p.i06. 

AT&T With United Technologies gives up on 
Sharetech. Mar. 10, p.40. 

Begins direct dialing to China. Mar. 10, p.83. 

Enters the electronic mail business. Apr. 7, 
p.46. 

Introduces the voice-activated cellular phone. 
May 12, p.40. 

Cellular’s new voice. June 2, p.32. 

Reshuffles top executives. June 2, p.45. 

Drops out of cellular. Oct. 6, p.26. 

Computer group merges with Communica- 
tions Div. Nov. 10, p.25. 

Amway Will pay $100,000 fine. July 7, p.42. 

Angostura Bitters Angostura’s bitter taste 
of success. June 2, p.44. 

Anheuser-Busch An Olympics without Bud or 
Miller? Apr. 7, p.93. 

The controversy behind Event marketing. 
Oct. 6, p.54. 
LA brand is on its last legs. Dec. 8, p.35. 

Ansa Seftware Has insurance agents on the 
right track. Sept. 8, p.86. 

Apple Computer Battles with Compag for 
government business. Jan. 13, p.40. 

Picks business market. Feb. 3, p.37. 

Offers rebates to teachers and students. Aor. 
7, p.46 

Peels off the unproductive. May 12, p.26. 

Battles with IBM in France. July 7, p.85. 

Do-it-vourself publishing to zoom. Aug. 11, 
p.3l. 

Mail-order ban sticks. Sept. 8, p.37. 

Practices what it sells. Sept. 8, p.78. 

Unveils the IIGS model. Oct. 6, p.39. 

Applied Expert Systems Al: Whena sales rep 
needs an expert. Jan. 13, p.70. 

ARI Leasing (Maple Shade, NJ) Leases go 
hi-tech. Oct. 6, p.90. 

Aries Electronics (Frenchtown, NJ) Tracking 
leads with the PC. Dec. 8, p.92. 

Armstrong Rubber Acquires several industrial 
units from Dayco. Oct. 6, p.40. 

3uys Dayco’s rubber operations. Dec. 8, 
p.36. 

Armstrong World Industries Plays for high 
steaks. Sept. 8, p.156. 

Associates Leasing (Rolling Meadows, IL) 
Leases go hi-tech. Oct. 6, p.90. 

Atari (Sunnyvale, CA) A new video game 
invasion? Dec. 8, p.35. 

A&P Plays catch-up to appeal to yuppies. Mar. 

10, p.35. 
Austin Rover (UK) Stays ahead of Ford. May 
12, p.87. 

Auto-Shades (Van Nuys, CA) Using customer 
demand to persuade buyers. Aug. 11, p.56. 
Autry Industries Experimenting with home 

video advertising. May 12, p.29. 

Avon Corp. Sales force unscathed. Feb. 3, 

p.32. 
Goes retail to reach the “wealthy”. Sept. 8, 
p.37. 
Subject of Special Section on sales meetings. 
Nov. 10, p.117. 
Baker Mining Equipment Buys division of 





National Mine Service. July 7, p.43. 

Bank of America VPs hit the phones. July 7, 
p.34. 

Bard To bring embarrassing products out of the 
closet. Mar. 10, p.21. 

BASF Wyandotte Subject of feature on private 
label marketing. Feb. 3, p.44. 

BMW (Bavarian Motor Works) Engineers 
work to thwart radio thefts. Mar. 10, p.21. 
ets on hi-tech components and equipment. 

Oct. 6, p.87. 

Baxter Travenol AHS merger means job 
losses in sales & marketing. Nov. 10, p.41. 
L.L. Bean Jaundiced Eye says hats off. Oct. 6, 

p.12. 

Beecham Cosmetics Will market Adidas 
brand body-care products. May 12, p.39. 

Beiersdorf (Norwalk, CT) What you don't know 
can hurt you. Oct. 6, p.78. 

Bell Helicopter Flys north to Montreal. Sept. 
8, p.38. 

Berkey Manufacturing out, marketing in. Mar. 
10, p.19. 

Bertolli USA Puts olive oil in a new light. Dec. 
8, p.30. 

BIC Will overtake Gillette in sales of dispos- 
ables. Mar. 10, p.35. 

Bio-Labs (Decatur, GA) Wins Customer Ser- 
vice award. Oct. 6, p.37. 

Black & Decker Sell industrial air power tool 
business. Aug. 11, p.44. 

Side benefits can be the big payoff. Nov. 10, 
p.80. 

Boeing Airplane Co. Expands aircraft line with 
de Havilland. Jan. 13, p.40. 

Gets first order for new jet from Piedmont. 
July 7, p.43. 

Boise Cascade Did the FTC open a Pandora’s 
Box? June 2, p.32. 

Borden Co. Borden gets the best out of cata- 
logues. Apr. 7, p.124. 

Borland International Seizes on a growing 
market. July 7, p.28. 

Bowery Bank (NYC) For my money, he’s a 
Bowery bum. May 12, p.6. 

Editor’s Side Pocket. Aug. 11, p.6. 

J.C. Bradford Barbados or bust! Apr. 7, p.108. 

Bradley Printing (Des Plaines, IL) Small jobs 
bring big business. Sept. 8, p.25. 

Bravo Cablevision S&MM predicts big mar- 
keting push. Jan. 13, p.31. 

Bristol-Myers Says syndicated TV shows have 
too many commercials. May 12, p.29. 

British Airways Will be avoided by more U.S. 
business travellers. Apr. 7, p.27. 

British Leyland Changes its name to Rover 
Group. Sept. 8, p.101. 

Brown & Williams Tobacco Introduces Rich- 
land 100s. Apr. 7, p.45. 

Building #19 (Boston, MA) America’s laziest 
and messiest. Sept. 8, p.32. 

Burroughs Computer Chairman is on the 
road. July 7, p.32. 

With Sperry, begins to explore cooperative 
selling. Nov. 10, p.42. 

And Sperry come up with new name... 
Unisys. Dec. 8, p.36. 

Cable News Network Advertising sales by the 
book. Nov. 10, p.6. 

Cadbury Schweppes Too many vice presi- 
dents spoil the sales. Apr. 7, p.93. 

Dr. Pepper sales won't be helped by Cad- 
bury. Oct. 6, p.87. 

Cahners Publishing Survey says sales calls 
reap the most leads. Aug. 11, p.43. 

Buys D&B Technical Publishing division. 
Oct. 6, p.40. 
Campbell Soup Another line of microwave 





soups to be marketed. Feb. 3, p.17. 
Stirs up its sales force. Apr. 7, 9.56. 

Canadian Pacific Airlines Takes on Air Can- 
ada. Apr. 7, p.93. 

C &C Cola Cries “foul!” May 12, p.39. 

Canteen Interstate United is the perfect 
mate. Feb. 3, p.23. 

Cargill The Supreme Court tackles a marketing 
dilemma. Dec. 8, p.116. 

Carnation Foods Ice cream bars are rated. 
Nov. 10, ».75. 

Carteret “ealty Marketers keep buyers in 
line. Oci. 5, p.35. 

J.1. Case May win contract due to Fiat’s Libyan 
link. June 2, p.46. 

Tries to sell where others failed. July 7, p.38. 
Toys aren't us. Aug. 11, p.56. 

Caterpillar Tractor Will drop “Tractor” to be- 
come Caterpillar, Inc. Mar. 10, p.40. 

Celanese 2nd quarter sales down, but earnings 
up. Sept. 8, pg.38. 

May merge with W. Germany’s Hoechst. 
Dec. 8, p.35. 

Central States Health & Life A quick switch 
saves Central States. Sept. 8, p.144. 

Cessna Aircraft Banks on retail store for plane 
sales. Feb. 3, p.23. 

Chemical Bank Lets Japan's Saitama Bank 
customers use ATM in NYC. June 2, p.35. 
Offers $5 for waiting over five minutes. 

June 2, p.45. 

Chicago Pacific Corp. From trains to toast- 
ers. Aug. ll, p.36. 

Chrysler Corp. Lee Iacocca unveils the Q- 
coupe. Feb. 3, p.32. 

Cues & MisCues, Feb. 3, p.6. 

Will begin offering air bags in ’87. Apr. 7, p.27. 

Unveils new subcompact for Canada. May 12, 
p.87. 

Takes the laptop plunge. June 2, p.82. 

Will delay introducing optional air bags. Aug. 
11, p.33. 

Offends banks & credit unions with low loan 
rates. Sept. 8, p.38. 

Ciba-Geigy Turning salespeople into partners. 
Aug. 11, p.83. 

Citibank The nerve of some credit card barons! 
Feb. 3, p.17. 

Eyes Japan for consumer business. Mar. 10, 
p.83. 

Citicorp Diners Club premiums: “Club Re- 
wards” program. Feb. 3, p.48. 

Citizen Watch Empty boxes and filled prom- 
ises. Mar. 10, p.18. 

Turns to fine art to sell watches in Japan. Sept. 
8, p.101. 

Clairol Gets women to dye younger. Nov. 10, 
p.38. 

Clark Equipment Will market Komatsu mini- 
excavators. July 7, p.43. 

Will move some lift truck operations to Korea. 
July 7, p.43. ner 

Clayton Homes (Knoxville) Moves uptown 
with “luxury” units. Apr. 7, p.24. 

Coca Cola The patriotic sell won't lose its ap- 
peal. Apr. 7, p.27. 

C&C Cola cries “Foul!”. May 12, p.116. 

Coke is it for Dr. Pepper. June 2, p.39. 

Coke chief's sour grapes for Pepsi. Oct. 6, 
p.39. 

Goes back to the future. Nov. 10, p.61. 

Comdisco claims victory in IRS suit. May 12, 
p.40. 

Commodore Computer Slashed $500 off Ami- 
ga’s price. Oct. 6, p.39. 

Compaq Computer Bytes: Hype about the 
Desk-Pro 386 models. Oct. 6, p.74. 
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Conagra To buy RJR Nabisco’s frozen-foods 
business. June 2, p.45 

Consumer Reports Magazine Avoids using 
the color red on direct mail. Mar. 10, p.21. 

Continental Airlines When marketing’s a 
free-for-all, Apr. 7, p.6. 

Convex Computer Enters the OEM arena. 
Mar. 10, p.40 

Cooper Time Co. At Cooper Tire, sales are 
rarely flat. June 2, p.56. 

Coors Brewery Former Green Bay Packer be- 
comes distributor. July 7, p.42 

Corporate Communications Exhibits start to 
take off, literally. Sept. 8, p.25. 

Crafts ’n Things From hi-tech to hi-touch. May 
12 p 2 

A.T. Cross Co. Cues & MisCues. Mar. 10, p.4 

Data General Expands sales software push 
Oct. 6, p.72 

Dayton Hudson Will expand target into north- 
ern California. Nov. 10, p.41 

John Deere Joins GM in venture to make diesel 
engines. Aug. 11, p.44 

Delphi Computer Computerization helps ho- 
tels sales executives. July 7, p.120. 

Delta International Machinery looks back 
for the future. April 7, p.30. 

Detroit Diesel Allison Sails on a quality 
cruise. Apr. 7, p.140 

Detroit Edison Is suffering from electroshock 
Dec. 8, p.20 

Diasonics Taking on the big boys, July 7, p.28. 

Diconix (Dayton, OH) Downsize printers en 
hance laptops’ appeal, Sept. 8, p.84. 

Digital Equipment Corp. When Beantown 
became DECworld. Apr. 7, p.24. 
Expands sales-oriented software push. Apr. 7, 

»/6 

Selling pays at DEC. Sept. 8. p.82 
Braces for rivals’ rebound. Oct. 6, p.27. 

Direkta (Austria) Predicts 12% rise in direct 
mail volume the year. Apr. 7, p.93. 

Disneyland (Anaheim, CA) Have a drink with 
Mickey. June 2, p.45 

Diversified Products (Opelika, AL) Fewer 
torts for sports. July 7, p.126 

Dr Pepper Prefers Coke. June 2, p.45 
Sales abroad won't be helped by Cadbury 
Schweppes. Oct. 6, p.87. 

Dow Chemical 2nd quarter sales down, but 
earnings up. Sept. 8, p.38 

Dunhill Will open more retail stores in Hong 
Kong. Mar. 10, p.83 

Du Pont Looks 
10, p.37. 

Duracell Batteries Loses another round. Feb. 


3, p.32 


le ¢ tyr ale J 
) ads to stir carpet sales. Nov. 


Battery power 
ll, p.30 
Eberhard Faber Subject of an S&MM Profile 
Nov 10 p 44 

Economics Laboratory Fights the detergent 
wars. June 2, p.58 

Electronic Exhibits (Englewood, NJ) 
VideoWall is the heart of Pfizer’s exhibit 
Nov. 10, p./d 

Entertainment Publications (Birmingham, 
MI) Let us entertain you, with coupons. Dec 
8, p.25 


two energetic moves. Aug. 


ESM Marketing Group Building condos and 
brand awareness. Apr. 7, p.25 

Esquire Magazine Uses Eastern’s frequent 
flier promo for new subs. June 2, p.35 

Euromarche (France) Will hypermarkets get 
“big” again? Aug. 11, p.33. * 

Fel-Pro (Skokie, Il) Carving out true recogni- 
tion. June 2, p.106 

Fiat-Allis Libyan link may cost U.S. Marine 











order. June 2, p.46. 
Rids itself of the Libyan connection. Nov. 10, 
p.42. 
Fizazz (NYC) Lays on the sizzle. July 7, p.39. 
Fleetwood Sets salespeople free. June 2, p.61. 
FMC Sells 49% of const. equip. business to 
Sumitomo, july 7, p.43. 
N.V. Fokker Receives $2 billion order for jets. 
Dec. 8, p.36. 
The Fonda Group gets feisty. Oct. 6, p.49 
Ford Motor Co. Salespeople pressured to push 
more accessories. Mar. 10, p.21. 
Taurus sales indicate an end to the boxy look. 
Apr. 7, p.27. 
Shouldn't be punished for ignoring warranties. 
June 2, p.46. 
Ford and Iveco merge. June 2, p.94. 
To be first to compete with the Yugo. Aug. 11, 
p.33. 
Uses tennis to attract yuppies. Sept. 8, p.37. 
Offends banks & credit unions with low loan 
rates. Sept. 8, p.38. 
Announces moving U.S. tractor operations to 
Europe. Dec. 8, p.36. 
L.B. Foster Co. Wins in court decision on early 
retirement. May 12, p.39. 
Foster’s Lager Hires Paul Hogan. July 7, p.85. 
Frederick’s of Hollywood Moves toward 
ual liberation. Feb. 3, p.23. 
R.T. French Favors curry. Sept. 8, p.37. 
Frontier Airlines When marketing’s a free-for- 
all. Apr. 7, p.6. 
Gallo Wines Pulls all Time, Inc. ads. Oct. 6, 
p.39. 
Gelco Leasing (Minneapolis) Leases go 
hi-tech. Oct. 6, p.90. 


| General Brewing (Canada) Joins the rush to 


set up in China. July 7, p.85. 
General Electric Makes the best of distribu- 
tion channels. Mar. 10, p.26. 
General Host Becomes McPlants: will push 
lawn & garden products. Nov. 10, p.32. 
General Motors Corp. Court OKs fleet incen- 
tive program. Jan. 13, p.40. 
Will put the GM name on Izuzu trucks. May 
12, p.87. 
Will use incentives to spark stalled car sales. 
June 2, p.35. 
Doesn't frighten Ikarus (Hungary). July 7, 
p.85. 
May leave the heavy-duty truck & bus busi- 
ness. Aug. 11, p.44. 
Joins Deere in venture to make diesel engs. 
Aug. 11, p.44. 
Offends banks & credit unions with low loan 
rates. Sept. 8, p.38. 
Deals a big blow to “plastic” cars. Nov. 10, 
p.42. 
Announces 29,000 more layoffs. Dec. 8, p.36. 
General Nutrition Court claims cancer claim 
canard. Apr. 7, p.46. 
Gerber Baby Food Foresees unit sales slip of 
15% in fourth quarter. Apr. 7, p.45. 
Gillette Safety Razor Will be outsold by Bic in 
disposables this year. Mar. 10, p.35. 
Glenmore Distillers Experimenting with 
home video advertising. May 12, p.29. 
Gold Star (Korea) Says U.S. hi-tech firms wel- 
come as partners in ROK. Apr. 7, p.93. 
B.F. Goodrich Completes sale of 116 stores. 
Feb. 3, p.37. 
With Uniroyal forms the Uniroyal- 
Goodrich Tire Co. Apr. 7, p.46. 
Sells hose and belt unit to H.K. Porter. Dec. 
8, p.36 
Goodyear Moves to block unsolicited takeover 
bid. Dec. 8, p.36. 





Gould Develops new division to help sell com- 
puters. Nov. 10, p.42. 

W.R. Grace Controversy breeds coverage for 
free. Sept. 8, p.65. 

Greyhound Corp. Leaves the driving to local 
managers. June 2, p.43. 

Grey Poupon (RJR Nabisco) Cues & Miscues. 
Oct. 6, p.8. 

Grid Systems Portables hit their stride. Aug. 
ll, p.3l. 

Grumman Corp. Gets largest non-military 
contract from P.O. May 12, p.40. 

Doesn't frighten Ikarus (Hungary). July 7, 
p.85. 

Gurney’s Inn (Montauk NY) So rude at the inn. 
May 12, p.15. 

H&L Enterprises (E| Cajon, CA) Who cares 
who’s on board? Oct. 6, p.34. 

Haagen-Dazs Sweet profits for ice cream 
treats. Apr. 7, p.30. 

Hallmark Says hola to TV. Aug. 11, p.43. 

Harrods Department Store (London) Signs 
with AT&T for an 800 number. Jan. 13, p.83. 
Owners buy Turnbull! & Asser, famed shirt 

retailer. Mar. 10, p.83. 
The British are coming! (with a Clipper ship). 
May 12, p.87. 

Hasbro Industries Tells Mattel to rock and 
roll over. Dec. 8, p.26. 

HC.“ (Formerly Hospital Corp. of America) 
Hospitals discover some marketing savvy. 
Sept. 8, p.164. 

Harris Heery & Associates Says V.P. by 40 or 
bust. Mar. 10, p.35. 

H.J. Heinz “Generics are dead” says J.F. 
O'Reilly. Apr. 7, p.45. 

Tests new non-carboanted drink. Apr. 7, p.93. 

Heinz CED debunks marketing myths. May 
12, p.36. 

Wants to feed the babies of China. Sept. 8, 
p.101. 

Instant baby food is rated. Nov. 10, p.75.. 

Herbalife Must pay $850,000 fine for false 
claims. Nov. 10, p.41. 

Hewlett-Packard Dealers informed the data- 
base way. Apr. 7, p.74. 

Hoechst (West Germany) Moves to buy 
Celanese. Dec. 8, p.36. 

Holly Farms Tests fully cooked roast chicken. 
July 7, p.42. 

Honeywell Enters agreement with Triconex. 
Feb. 3, p.37. 

Sells its new ID card. Sept. 8, p.38. 
Sells medical electronics division to PPG. Oct. 
6, p.40. 

Honeywell Information Systems Marketers 
and the PC. Aug. 11, p.53. 

Hoover Corp. From trains to toasters. Aug. 11, 
p.36. 

Hormel Went hog-wild with ads. Feb. 3, p.32. 

Hubble Lighting Wins with faster proposals. 
June 2, p.35. 

Huffy Corp. A Huffy rep cycles to glory. June 
2, p.116. 

Humana (Hospitals) Hospitals discover some 
marketing savvy. Sept. 8, p.164. 

Hyundai (So. Korea) Has used car dealers fret- 
ting. Mar. 10, p.35. 

Beware of bogus franchises. Oct. 6, p.39. 

Will sell cut-rate computers in U.S. Oct. 6, 
p.40. 

Cut-rate computers coming. Oct. 6, p.87. 

ICI America Subject of Special Section on sales 
meetings. Nov. 10, p.135. 

Inland Steel People are customers too. June 2, 
p.62. 

Computer dialog builds service extra. Oct. 6, 
p.67. 




















IBM Makes the best of distribution channels. 
Mar. 10, p.35. 
Sell. £1 product centes to Nynex. May 12, 
p.39. 
Choice of next president will be a signal. May 
12, p.40. 
New life for laptops. May 12, p.116. 
Battles with Apple in France. July 7, p.85. 
Do-it-yourself publishing to zoom. Aug. 11, 
p.31. 
Portables hit their stride. Aug. 11, p.33. 
Is this any way to treat a host? Sept. 8, p.101. 
Announces closing of Greencastle, IN facility. 
Dec. 8, p.36. 
International Games Something old, some- 
thing new. July 7, p.38. 
ITT Now permitted to compete in West Ger- 
many. Apr. 7, p.93. 
Intertec Components (Longwood, FL) Carv- 
ing out true recognition. June 2, p.106. 
Interstate United The perfect mate for Can- 
teen. Feb. 3, p.23. 
James River Co. Makes its move. Feb. 3, p.17. 
Japan Air Lines Now offers tickets through 
vending machines. Sept. 8, p.101. 
Javelin Software Sets sights on Lotus 1-2-3. 
Jan. 13, p.32. 
Kalil Bottling Co. (Tucson) Score a victory for 
the little guys. July 7, p.42. 
Kem Manufacturing Former salesperson 
must pay. June 2, p.46. 
KFC (Kentucky Fried Chicken) The Colonel 
looks for finger lickin’ data. Oct. 6, p.70. 
Calvin Klein Will tap direct mail’s popularity. 
Apr. 7, p.27. 
K-mart Sticks to basics; Sells foodservice busi- 
nesses. Dec. 8, p.35. 
Eastman Kodak A plan for plugging in sales- 
people. Jan. 13, p.70. 
Marketing against the grain. May 12, p.34. 
Agrees not to sell to the South African army. 
July 7, p.31. 

Komatsu America (Chattanooga, 
matsu in a Cat fight. Apr. 7, p.50. 
Koor (Israel) Looks to U.S. for new markets. 

Feb. 3, p.65. 
Kraft Foods Manufacturers urge shelf control. 
June 2, p.38. 
Batte ry power: two energetic moves. Aug. 
11, p.30 
Lanibert Consolidated Industries Featured 
in “The cutting tool industry's Incocca”. Feb. 


3, p.38. 


TN) Ko- 


Lanier Business Systems stages a shopping 
spree. Apr. 7, p.151. 

Lee Pharmaceuticals Sales soar on nails. Apr. 
7, p.28. 

Libbey-Owens-Ford Wil! leave the glass busi- 
ness. Apr. 7, p.46. 

Lion Corporation Steinlager beer to hit the 
U.S. Sept. 8, p.37. 

Littlewood’s (UK) Hunts a better image. 
3, p.65. 

LMV Leasing Leases go hi-tech. Oct. 6, p.90. 

Lone Star Steel (Dallas) Will dump distribu- 
tors. Aug. 11, p.44. 

Lorraine Cheese Plays fair. Feb. 3, p.16. 

Lorus (Div. Seiko Products) Joins with Dis- 
ney on new line of clocks & watches. Mar. 10, 
p.24. 

Lowell Corporation (Worcester, MA) Count- 
ing smokestacks. Dec. 8, p.4. 
The world’s oldest software company. Dec. 8, 


p.38. 


Feb. 


Lufthansa Invests in business complex in 
Peking. Mar. 10, p.83. 
Lyphomed Finds the solution. Jan. 13, p.36. 





Mandarin Hotel (Hong Kong) The world’s best 
hotel? Mar. 10, p.83. 
Marantz Stubbornness pays off for Marantz. 
May 12, p.35. 
Marriott Corp. The Courtyard by Marriott. 
Oct. 6, p.63. 
Marshall Field’s Sends videotaped commer- 
cial to potential customers. Dec. 8, p.60. 
Master Power (Formerly B&D Industrial 
Air Tools) Marketing boost for an “Ignored” 
product line. Sept. 8, p.34. 
Maxell Videotapes join the mass market. Sept. 
8, p.30. 
Maytag Offers home builders a new appliance 
package. June 2, p.35. 
McCullagh Leasing (Detroit) Leases go hi- 
tech. Oct. 6, p.90. 
McDonald’s First unit opens in Rome. May 12, 
p.87. 
Rome's first fails to win friends among neigh- 
bors. June 2, p.94. 
McDonnell-Douglas Receives 80 plane order 
from Delta Airlines. Mar. 10, p.40. 
Holds talks with Airbus Industries on new 
plane. July 7, p.43. 
MCI Communications Markets new long dis- 
tance program. Jan. 13, p.40. 
Will aim sales effort at corporate accounts. 
Apr. 7, p.46. 
McKesson Corp. Comes to the rescue. Jan. 13, 
p.28. 
Takes to meeting monthly. July 7, p.102. 
McNeil Pharmaceuticals Salespeople too 
geared-up for driving. Dec. 8, p.61. 
Melard Technologies Introduces a 24 oz. 
portable computer. Feb. 3, p.57. 
Mercedes-Benz Pushes dealers to sell genuine 
parts. Jan. 13, p.40. 
Judge dismisses complaint of gray marketers. 
Mar. 10, p.120. 
Merke & Company Chicago, Chicago... June 
2, p.6. 
Michelin Tire Co. Cues & MisCues. Feb. 3, 
p.6. 
Subject of Special Section on sales meetings. 
Nov. 10, p.110. 
Micom Systems How Micom starts the 
action. Apr. 7, p.104. 
Microsistemas (Argentina) “Silicon Valleys” 
proliferate. Feb. 3, p.65. 
Micro Switch Div. Honeywell Gears for au- 
tomation. Dec. 8, p.25. 
Microtel Voice mail tackles bigger jobs-—like or- 
der entry. Feb. 3, p.48 
Miller Brewing Co. Manufacturers urge shelf 
control. June 2, p.38. 
3M Whisper Screen to be marketed by RCA. 
Jan. 13, p.40. 
Videotapes join the mass market. Sept. 8, 
p.30. 
Molson Brewing Co. Will sell Moosehead in 
central & western Canada. Nov. 10, p.95. 
Monfort of Colorado, Inc. The Supreme 
Court tackles a marketing dilemma. Dec. 8, 
p.116. 

Montgomery Ward To close ten stores. Jan. 
13, p.39. 
Fee!s the heat from specialty stores. May 12, 

p.39. 

Moosehead Brewing Co. Will sell Molson in 
the Maritime Provinces. Nov. 10, p.95. 

Morse Cutting Tools Featured in “The cutting 
tool industry's Iacocca”. Feb. 3, p.38. 
Comeback in New Bedford, MA. Feb. 3, p.6. 

Morton Thiokol Turning salespeople into part- 
ners. Aug. 11, p.82. 

Motorola Spurned distributor (Metrocom) 
sues for $15 mil. Dec. 8, p.35. 





NCR Unveils new computer family. June 2, p.46. 

National Datacomputer (Billerica, MA) Of- 
fers 1st hand-heid IBM PC-compatible. Sept. 
8, p.87. 

National Distillers Sells wine and liquor busi- 
ness. Oct. 6, p.40. 

National Steel A laugh is worth 1,000 words. 
Apr. 7, p.42. 

National Telemarketing Won't consider using 
“young” service companies. July 7, p.31. 

Navistar International The new name of In- 
ternational Harvester. Feb. 3, p.32. 
Starts on the road back. July 7, p.49. 

Neiman-Marcus Invites people in the U.K. to 
send for catalogs. Mar. 10, p.83. 

Nestle Foods Model behavior on researchers’ 
minds. Sept. 8, p.85. 

Goes back to the future. Nov. 10, p.62. 

New Trier Township Television TV network 
for salespeople. May 12, p.27. 

Nielson Goes weekly with grocery sales and 
share reports. May 12, p.39. 

No nonsense (Div. Kaiser-Roth) Gives shop- 
pers a leg up. Mar. 10, p.26. 

Northeastern Organization (Trumble, CT) 
The food industry’s hi-tech marriage coun- 
selor. July 7, p.52. 

Northrop Aiccraft Companies use the F’-20 to 
punch up high-tech ads. Apr. 7, p.27. 

The F-20 appears to have lost out. Dec. 8, 
p.36. 

Northwestern Bell Ringing up records. Sept. 
8, p.130. 

Nynex Challenged by Southwestern Bell. 
Mar. 10, p.35. 

Nynex’s Datago gamble. Apr. 7, p.54. 

Occidental Petroleum Courting customers 
with tennis. Aug. 11, p.52. 

Ocean Spray Software juices up promotions. 
May 12, p.74. 

Odetics (Anaheim, CA) Carving out true recog- 
nition. June 2, p.106. 

Okidata Broadens product line to include other 
peripherals. May 12, p.40. 

Olivetti Wants local content legislation. Nov. 
10, p.95. 


’ Omaha Financial Life Insurance How 


Omaha Financial warms up. July 7, p.108. 
Omni Hotels Hotel marketing: filling the quality 
gap. Dec. 8, p.26. 
Omni Industries (Greenwich, CT) Selling so- 
ciable suds, Warteck nonalcoholic beer. Sept. 
8, p.30. 
Orval Kent Single-serving salads will appear. 
Apr. 7, p.45. 
Oshkosh Truck Licenses Bombardier to 
build military trucks. Nov. 10, p.41. 
Owens Corning Registers pink. Jan. 13, p.32. 
Calls on its customers’ customers. June 2, 
p.57. 
Pacific Bell Reached out too far. May 12, p.39. 
Californians get a boost to their egos. Aug. 11, 
p.43. 
Deceptive sales pitches will cost. Sept. 8, 
p.37. 
Pacific Scientific Instruments nuclear repo- 
sitioning. July 7, p.31. 
Pan American Airlines Not ashamed of secu- 
rity. Nov. 10, p.35. 
Pantene Looks for 400% increase with com- 
puter assist. Mar. 10, p.35. 
Pasta and Cheese (NYC) No promo pasta. 
Aug. 1, p.39. 
Pathfinder Computer Center Sales pros 
make the difference. Feb. 3, p.23. 
PC Network (Chicago) A brassy way to sell 
PCs. Mar. 10, p.18. 























Pendleton Woolen Mills The score is 1-1 in 
lawsuits. June 2, p.45 
Some salespeople head to court. July 7, p.126 
J.C. Penney Ringing up records at North- 
western Bell. Sept. 8, p.130 
People Express Airlines in pinstripes. June 2, 
p.42 
Will apply some restrictions. Aug. 11, p.33 
Pepsi-Cola Signing of Michael Jackson for T\ 
ads puzzling. June 2, p.35 
Shrugged when Wendy’s switched to Coke 
Nov 10, p.25 
Former execs may be a key in suit 
Wendy’s. Dec. 8, p.35 
C.A. Pesko Associates Do-it-yourself pub 
lishing to zoom. Aug. 11, p.30 
Philip Morris The controversy behind Event 
marketing. Oct. 6, p.54 
Pitlak Corp (Westlake Village, CA) A rep 
writes his own software to success. Dec. 8, 
p SU 


against 


Pizza Hut Launches Calizza. Apr. 7, p.42. 

Playboy Ent. Sells out 1st issue in Turkey 
Feb. 3, p.65 

Porsche Adds sea and air to its world. June 2, 
p.94 

PPG Buys Honeywell's medical electronics 
division. Oct. 6, p.40. 

Pratt & Whitney Aircraft Announces layoff 
of managers. Dec. 8, p.36 

Predicast (Cleveland) Provides an online da- 
tabase of news releases. Feb. 3, p.57. 

Procter and Gamble Won't produce its own 
informational videotapes. Feb. 3, p.17 

Manufacturers urge shelf control. June 2, 
p.38 

Cuts the fat. Oct. 6, p.34. 

Ups investments in sales software. Nov. 10, 
p.32 

Pro-Line Says “Listen Up!” Jan. 13, p.39. 

Provigo (Canada) They're massing at the bor 
der. Aug. 11, p.36 

Quaker Oats Dumps specialty retailing. Sept. 
5, p 37. 
Pet food could turn into a dog fight. Nov. 10, 

».32 

Radio Shack Refurbishing Radio Shack. Oct 
6, p.27 

Radisson Hotel Corp. Joins with others to cre- 
ate Radisson International. Jan. 13, p.39. 
Hotel marketing: filling the quality gap. Dec. 8, 

p.26 

Raleigh Bicycle (UK) Changes gears to in- 

K. Apr. 7, p.93. 
Expands into China. July 7, p.85 

Ralston Purina Battery power: two energetic 
moves. Aug. ll, p.30 

RCA Will market 3M’s Whisper Screen. Jan. 13, 
p 40 
RCA Service agrees to distribute NEC equip 


ment. July 7, p.43 


crease sales in the | 


Incentives: Sends its best to the fair 
p.112 

RC Cola (Royal Crown) Hits a bottleneck. 
June 2, p.38 

Reebok Will introduce line of “walking” shoes 
Oct. 6, p.29 

Remington Products Chicago, Chicago 
June 2, p.6 

Reynolds & Reynolds (Dayton, OH) Wins 
Customer Service award. Oct. 6, p.37. 

R.J. Reynolds The controversy behind Event 
marketing. Oct. 6, p.55 

Rockport (Marlboro, MA) Will Rockport win in 
a walk? Dec. 8, p.23 

Rockwell International Joins with Early, 
Cloud & Co. on telemktg May 12, 
p.116 


sept. 3, 


system 








Rolm Electric Enters hunt for smaller cus- 
tomers. July 7, p.43. 

Rothman Casts salespeople as James Bond. 
Jan. 13, p.68. 

Royal Crown Cola cries “Foul!” May 12, p.116. 

Roy Rogers Restaurants Lassos the North- 
east. Oct. 6, p.32. 

Safety First (Newton, MA) Whocares who's on 
board? Oct. 6, p.34. 

Sales Guides (Mequon, WI) Toying around. 
Aug. 11, p.6. 
Toys aren't us. Aug. 11, p.56. 

Samsonite The strength behind Samsonite. 
Sept. 8, p.40. 

Samsung (Korea) Hollywood is ready to battle. 
Aug. ll, p.43 
Puts double-deck VCR on pause. Sept. 8, 

p.37. 

Sara Lee Eyes the deli business for possible 
growth. Nov. 10, p.41. 

ScanAmerica Can help marketers correlate 
TV ads. Aug. 11, p.43. 

Dr. Scholl’s Takes a big step. Jan. 13, p.32. 

Schreiber Foods, Inc. Computers help buyers 
police order deliveries. Nov. 10, p.80. 

F.A.O. Schwarz (NYC) Toying with the compe 
tition. Sept. 8, p.32. 

Scitex America Cover story: Scitex meets its 
matchmaker. Dec. 8, p.76. 

Scott’s Food Stores (Ft. Wayne, IN) Latest 
bar-coded item: customers. June 2, p.45. 

Seagram Distillers Quits the Wine Institute. 
Oct. 6, p.39. 
Golden wine cooler is rated. Nov. 10, p.75. 

G. D. Searle Will market Equal (sweetener). 
Jan. 13, p.40. 

Sears, Roebuck Will issue different catalog 
versions by 1990. Mar. 10, p.21. 
Test markets split catalog. Mar. 10, p.35. 
Streamlining at Sears. July 7, p.38. 
Home-shopping service to focus on close- 

outs. Dec. 8, p.35. 

Selanar Faraday (Sunnyvale, CA) Works a 90- 

day plan. July 7, p.28. 


Sessions Tank Lines Antitrust complaint de- 
nied. Apr. 7, p.46. 

Seven-Up New soup-mix product rated. Nov. 
10, p.75. 


Sharp Electronics Distributor termination not 
an antitrust violation. Apr. 7, p.45. 
Copier division is sharp in name only, says 

dealer. Sept. 8, p.24. 
The Supreme Court tackles a marketing di- 
lemma. Dec. 8, p.116. 

Sharper Image Focuses on Japan. Nov. 10, 
p.41. 

Shedd-Brown (St. Paul, MN) Staffing up in a 
hurry. Aug. 11, p.85. 

Shell Oil Sales effort will not be affected by boy 
cott. Feb. 3, p.37. 

Siemens Medical Systems Say hello to car 
phones. Oct. 6, p.97. 

Singer Singer may spin off the sewing busi- 
ness. Apr. 7, p.46. 

Slingerland Drum Co. Drumming up sales. 
May 12, p.32. 

SmithKline Beckman Increases sales force to 
more than 1000. Feb. 3, p.37. 
The capsule gamble. Aug. 11, p.41. 

Sonoma Grape growers take ads. Feb. 3, p.32. 

Sony Corp. Wil! look to China for TV buyers. 
Jan. 13, p.31. 

Southwestern Bell Takes on Nynex. Mar. 10, 
p.35. 

Spencer Beef Div. of Land O’ Lakes The Su- 
preme Court tackles a marketing dilemma. 
Dec. 8, p.116. 





Sprint (GTE) Hopes small is beautiful. Jan. 13, 
p.29. 

With U.S. Telecom, forms U.S. Sprint 
Communications. Feb. 3, p.37. 

State Farm Insurance Cancels Vienna incen- 
tive. May 12, p.39. 

Stone Container (Chicago) New homes for the 
homeless. Nov. 10, p.36. 

Stroh’s Brewing Co. Enters the soft drink 
market. Apr. 7, p.45. 

The controversy behind Event marketing. 
Oct. 6, p.54. 

Subaru of America Charging on your car. 
Sept. 8, p.164. 

Sumitronics (Sunnyvale, CA) Issues “pass- 
ports” to sell in Japan. Dec. 8, p.48. 

Supreme Truck Bodies (Goshen, IN) 
Supreme brings high-growth to low-tech. 
Sept. 8, p.66. 

Symbiotic Technologies Computer software 
for subliminal messages. Apr. 7, p.27 

Tandem Computer The Colonel looks for fin- 
ger lickin’ data. Oct. 6, p.70. 

Teco (Taiwan) Steps up its R&D. Feb. 3, p.65. 

Tektronix (Beaverton, OR) Defense vs. selling 
abroad. Dec. 8, p.20. 

Testor Corporation Stealth is wealth (F-19 
model). Sept. 8, p.65. 

Texas Instruments Expands portable com- 
puter line. Aug. 11, p.66. 

Top distributor targets sales software. Oct. 6, 
p.72. } 

TI may disclaim dealer's implied warranty. 
Oct. 6, p.40. 

Time, Inc. Loses $650,000 in Gallo ad reve- 
nue. Oct. 6, p.39. 

Time-Life Books/Boston Publishing The 
shame of war. Apr. 7, p.6. 

Times Mirror The Times Mirror Ambassa- 
dors. June 2, p.64. 

Timex Subsidizes suits and ties. Nov. 10, p.26. 

Toshiba Copiers Division grows with its deal- 
ers. Sept. 8, p.24. 

Toshiba Medical Systems Spec. Sect. on 
Trade shows, Rx for a throng. Feb. 3, p.74. 
Toyota Dealers in Japan sell U.S. made tools, 

polish etc. Jan. 13, p.83. 

Sends its salespeople door-to-door. Oct. 6, 
p.87. 

Subject of Special Section on sales meetings. 
Nov. 10, p.138. 

U-Haul International With more to sell, 
U-Haul turns to PCs. July 7, p.72. 

Union Carbide Sells battery business. May 12, 
p.40. 

Battery power: two energetic moves. Aug. 
11, p.30. 

Is finally out of consumer products. Aug. 11, 
p.44. 

Selling another unit to reduce debt. Oct. 6, 
p.40. 

Uniroyal Agrees to sell chemical, power trans- 
mission units. June 2, p.46. 

Unisys the new name of Burroughs and 
Sperry. Dec. 8, p.36. 

United Airlines The never-friendlier skies of 
United. June 2, p.67. 

United China Airlines Gets help from the Chi- 
nese Air Force. Oct. 6, p.87. 

United Sciences of America (Dallas, TX) 
Aims to conquer with video. Sept. 8, p.29. 
Takes heat from Harvard nutritionist. Nov. 10, 

p.4l. 

United Technologies With AT&T gives up on 
Sharetech. Mar. 10, p.40. 

U.S. West Trains for the trenches. June 2, p.68. 

USX (formerly U.S. Steel) Will be sued by a tel- 
ephone retail company. Aug. 11, p.33. 




















USX Telecenters (Sunnyvale, CA) Sues USX 
over co. name. Aug. 11, p.33. 

Video Snacks (California) Markets popcorn & 
peanuts through video outlets. Aug. 11, p.43. 

Vivitar Gray-market case heads for court. Jan. 
13, p.39. 

Wakefield Foods Broker can be fired for hon- 
esty, says court. Nov. 10, p.41. 

Waldenbooks Owners demand payment for 
sales information. Feb. 3, p.17. 

Walgreen Drug Gambles on the growing senior 
citizen segment. Jan. 13, p.39. 

Walt Disney Productions Joins with Lorus in 
a new line of watches & clocks. Mar. 10, p.24. 
Experimenting with home video advertising. 

May 12, p.29. 

Wang Computer Dr. An Wang takes over 
sales. May 12, p.40. 

Warehouse Club (Chicago) Sees profits ahead. 
Apr. 7, p.32. 

Warner Lambert Leaves the medical supply 
market. Jan. 13, p.40. 

Goes back to the future. Nov. 10, p.41 

Waste Management Corp. (Chicago) ‘larget 
of investigation. May 12, p.40. 

Wattie Industries (New Zealand) Picks Cali- 
fornia to test U.S. market. Feb. 3, p.65. 

Wendy’s Internationai TV commercial draws 
flak. Jan. 13, p.83. 

3reakfast menu causing indigestion? Dec. 8, 
p.35. 

Western Consumers It takes training to sell 
incentives. June 2, p.36 

Westinghouse Furniture Systems (Grand 
Rapids, MI) Off to the races with desk jock- 
eys. Dec. 8, p.21. 

Western Union Actually delivered a telegram 
from Bob Albert. Nov. 10, p.6. 

Wheels (Des is, IL) Leases go hi-tech. Oct. 
6, p.90. 

Wilkinson Sword Featured in cover story: 
Birth of a sales force. Mar. 10, p.42. 

A slice-of-life story, Mar. 10, p.4. 
Takes off the gloves in the U.K Oct. 6, p.87. 

Woolworth’s Closes 22 stores in the U.K. May 
12, p.87. 

Wurlitzer The 88 key credenza? Will expand 
into office furn. June 2, p.45. 

Wyse Technology (San Jose, CA) Distributors 
make the difference. Sept. 8, p.27 

Xerox Corp. Nixes lap-tops. Feb. 3, p.37. 
Account managers get PCs in their homes. 

July 7, p.72. 

Yardley of London Yardley’s wrap-and-run. 
Aug. 11, p.36. 

Zales Fine Jewelers Guild Div. Zealous 
Zales. Aug. 11. p.40. 

Zenith Laboratories (Ramsey, NJ) On a new 
product high. Oct. 6, p.42. 

Zenith Awarded $27 million contract for laptop 
computers. Apr, 7, p.46. 

Portables hit their stride. Aug. 11, p.31. 

Have laptop, will sell. Oct. 6, p.26. 

Subject of feature on the PC fight. Nov. 10 
p.51 


COMPETITION 

The right way to snoop on the competition. May 
12, p.46. 

Antitrust & selling, Part 3: Price advice. May 12, 
p.53. 

Austin Rover stays ahead of Ford in the U.K. 
May 12, p.87. 

Computers keep an eye on competitors. June 2, 
p.89. 


China’s Explosion-Proof Factory is blown away. 
Sept. 8, p.38. 





Digital equipment braces for rivals’ rebound. 
Oct. 6, p.27. 

Coke chief's sour grapes for Pepsi. Oct. 6, 
p.39. 

Send in the Air Force. United China Air gets 
help. Oct. 6, p.87. 

Japan vs. America: Same goal, different tactics. 
Oct. 6, p.116. 


COMPENSATION 

How to pay national account managers. Jan. i3, 
p.50. 

Arabian Gulf Co. offers company cars. Jan. 13, 
p.83. 

Farewell to the minimum wage. Jan. 13, p.31. 

Overtime for salespeople? Feb. 3, p.37. 

Spotting small accounts that will make it big. Feb. 
3, p.62. 

Straight salary has many angles. Mar. 10, p.76. 

Golden parachutes will draw more ilak. May 12, 
p.29. 

U.S. firms provide benefits for U.S. execs over- 
sea. May 12, p.87. 

Survey of exceptional managers’ income. July 7, 
p.31. 

Selling still a man’s world—dollarwise. Aug. 11, 
p.30. 

Finding the best sales compensation plan. Aug. 
ll, p.46. 

Selling pays at Digital Equipment Co. Sept. 8, 
p.82. 

When culture shock hits the sales force. Sept. 8, 
p.94. 

Top commission-only reps’ average take: 185 
Gs. Oct. 6, p.26. 

Golden parachutes will continue to float. Oct. 6, 
p.29. 

Execs’ merit pay hikes will drop to 5.2% in ’87. 
Nov. 10, p.41. 

Dialing for the right dollars. Nov. 10, p.87. 

“T'll have what they're having!” Dec. 8, p.21. 


COMPUTERS 

Fighting buyer resistance in the PC market. Jan. 
13, p.42. 

“Silicon Valleys” proliferate. Feb. 3, p.65. 

Sharetech is among the casualties. Mar. 10, 
p.40. 

When Beantown became DECworld. Apr. 7, 
p.24. 

Nynex’s Datago gamble. Apr. 7, p.54. 

Another up year for industria! marketers. Apr. 7, 
p.70. 

IBM sells retail outlets to Nynex. May 12, p.39. 

No sign of computer industry pickup at Comdex 
show. June 2, p.46. 

NCR unveils new computer family. June 2, p.46. 

Selanar’s 90-day plan. July 7, p.28 

Not everyone is singing the computer blues. July 
7, p.72. 

Apple unveils IIGS model. Oct. 6, p.39. 

PCs at half year: Still struggling. Oct. 6, p.67. 

Cut-rate computers coming from Hyundai. 
Oct. 6, p.87. 

Worst over for computers? Nov. 10, p.84. 


COMPUTERS IN SALES AND 
MARKETING 

Rothmans cast salespeople as James Bond. Jan. 
13, p.68. 

Kodak’s plan for plugging in salespeople. Jan. 

Marketers who use PCs form a club. Jan. 13, 
p.72. 

PC prospects modestly upbeat for ’86. Jan. 13, 
p.72. 

Bytes: PC software. Jan. 13, p.73. 

Store owners demand payment for sales informa- 





tion. Feb. 3, p.17. 

Justice won't challenge airline reservation sys- 
tem. Feb. 3, p.37. 

Voice mail tackles bigger jobs—like order entry. 
Feb. 3, p.54. 

Who uses PCs and portables. Feb. 3, p.54. 

Truck deregulation spurs computer use. Feb. 3, 
p.56. 

Dramatic shifts in sources for PC software. Feb. 
3, p.56. 

Online database of news releases is available. 
Feb. 3, p.57. 

Making communications a two-way payoff. Feb. 
3, p.62. 

Pantene looks for 400% increase. Mar. 10, 
p.35. 

Give the numbers sell a visual punch. Mar. 10, 
p.66. 

Electronic cal! reports boost productivity. Apr. 7, 
p.72. 

Dealers informed the database way. Apr. 7, p.74. 

Software juices up Ocean Spray’s promotions. 
May 12, p.74. 

Small businesses hike sales automation plans. 
May 12, p.75. 

Meeting planners get on-line database. May 12, 

77. 

Hubbell wins with faster proposals. June 2, 
p.35. 

Manufacturers urge shelf contro!. June 2, p.38. 

Chrysler takes the laptop plunge. June 2, p.82. 

Sales, marketing departments trail in PC use. 
June 2, p.88. 

Computers keep an eye on competitors. June 2, 
p.89. 

The food industry’s hi-tech marriage counselor. 
July 7, p.52. 

Xerox account managers get PCs in their 
homes. July 7, p.72. 

Sales software conference a hit. July 7, p.73. 

Marketers, techies, unite! July 7, p.74. 

Do-it-yourself publishing to zoom. Aug. 11, p.30. 

Marketers & the PC: Steady as she goes. Aug. 
ll, p.53. 

Making long-term sales cycles manageable. Aug. 
ll, p.64. 

The great scanner face-off. Sept. 8, 9.43. 

Apple practices what it sells. Sept. 8, p.78. 

Bigger role for computers as order takers. Sept. 
8, p.81. 

Model behavior on researchers’ minds. Sept. 8, 
p.85. 

Inland’s computer dialog builds service extra. 
Oct. 6, p.67. 

Retailers jump on P-O-S bandwagon. Oct. 6, 
p.68. 

The Colonel looks for finger-lickin’ data. Oct. 6, 
p.70. 

VideoWall is the heart of Pfizer’s exhibit. Nov. 
10, p.78. 

Side benefits can be the big payoff. Nov. 10, 
p.80. 

Help buyers police order deliveries. Nov. 10, 
p.80. 

P&G ups investment in sales software. Nov. 10, 
p.82. 

Electroshock at Detroit Edison. Dec. 8, p.20. 

Special section: Scitex meets its matchmaker. 
Dec. 8, p.76. 

A rep writes his own software to success. Dec. 
8, p.80. 

Portables on the double. Dec. 8, p.81. 

S&MM Star Salesman game: Find your PC IQ. 
Dec. 8, p.83. 

Tracking leads with the PC. Dec. 8, p.92. 

Directory of sales & marketing software for PCs. 
Dec. 8, p.97. 

Vendor directory. Dec. 8, p.112. 














COMPUTERS, LAPTOP 

Xerox nixes laptops. Feb. 3, p.37 

4 ounce portable is introduced by Melard. Feb 

Zenith wins $27 million contract from IRS. Apr 
, p.46 

IBM unveils the PC Convertible. May 12, p.116. 

Chrysler takes the lap-top plunge. June 2, p.82 

Portables for salespeople a $2 billion market 
June 2 p.87. 
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printers enhance lap-tops’ appeal 
Have lap-top, will sell. Oct. 6, p.26 


Portables on the double. Dec. 8, p.8l 


COMPUTERS, PCS 

Fighting buyer resistance in the PC market. Jan 
13, p.42 

Marketers who use PCs form a club. Jan. 13, 
p.72 

PC prospects modestly upbeat for '86. Jan. 13, 
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Xerox nixes lap-tops. Feb. 3, p.37 

Who uses PCs and portables. Feb. 3, p.54 

Audiovisual dealers sell PCs 
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ing. Feb. 3, p.84 

\ brassy way to sell PCs, Mar. 10, p.18 

Making the best of distribution channels 
10, p.24 

1985: When the PC bubble burst. Mar. 10, p.68 

Nynex’s Datago gamble. Apr. 7, p.54 

The smaller the PC, the less it’s used. Apr. 7, 
p.76 


Feb. 3, p.56 


goods market 
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PC prospects: pressure on prices. Apr. 7, p.78. 

PCs spark software growth in '86. June 2, p.90. 

With more to sell, U-Haul turns to PCs. July 7, 
p 72 

PC’s roller-coaster decade. July 7, p.74 

PCs take hold in sales departments 
p.64 

For Wyse Tech., distributors make the differ- 


Aug. ll, 


ence. Sept. 5, p.2/ 
PC marketers love their own. Sept. 8, p.82 


Zenith battles the heavyweights. Nov. 10, p.51 


COMPUTER SOFTWARE 

Javelin sets sights on Lotus 1-2-3. Jan. 13 
p.34 
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Digital Equipment expands software push 
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May 12, p.74 
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CONSUMER CREDIT 

The nerve of some credit card barons! Feb. 3, 
p.17. 

East Germany will soon issue credit cards. Apr 
7, p.93. 

Buying groceries with a bank card? It’s coming! 
May 12, p.29. 

Credit-card users will switch if pitched. May 12, 
p.29 

“Great Wall” credit cards issued visitors to 
China. July 7, p.85 

MasterCard sets up an office in Hong Kong. 
Sept. 8, p.101 


Charging on your car. Sept. 8, p.164 


CONSUMER MARKETING 

Montgomery Ward will close ten stores. Jan. 
13, p.39. 

Pro-Line says “Listen Up!” Jan. 13, p.39. 

Who's pushing the shopping cart? Jan. 13, p.40 

Time to shape up! Feb. 3, p.14. 

Cessna banks on retail store for plane sales. 
Feb. 3, p.28 

Hormel! went hog-wild with ads. Feb. 3, p.32 


» 


Mamma Leone’s pasta meals in jars. Feb. 3, 
p.32. 

Keep the Jeep CJ. Feb. 3, p.32. 

Alugard tries to come in from the cold. Feb. 3, 
p.44. 

Building dealer relations with co-op. Feb. 3, 
p.o9. 

Frederick’s moves toward sexual liberation. 
Feb. 3, p.23. 

A salesperson’s best friend. Mar. 10, p.12. 

Home is where the hi-tech is. Mar. 10, p.19. 

Sears to send different catalog versions by 1990. 
Mar. 10, p.21. 

How far to the supermarket? Mar. 10, p.21. 

Mickey goes modern. Mar. 10, p.24. 

Pantene looks for 400% increase. Mar. 10, 
p.35. 

A&P plays catch-up. Mar. 10, p.35. 

Neiman-Marcus catalogs go to the U.K. Mar. 
10, p.83. 

Building condos and brand awareness. Apr. 7, 
p.25. 

Warehouse Club sees profits ahead. Apr. 7, 
p.32. 

“Generics are dead” says H.J. Heinz pres. Apr. 
7, p.45. 

Will the department store survive? Apr. 7, p.60 

An Olympics without Bud or Miller? Not quite. 
Apr. 7, p.93. 

Supermarkets’ sales strategies create compet 
tors. May 12, p.29. 

Heinz CEO debunks marketing myths. May 12, 
p.36. 

Adidas leaps into men’s grooming. May 12, 
p.39 

Manufacturers urge shelf control. June 2, p.38. 

Hitting shoppers where they live (POP radio). 
July 7, p.70. 

Peanuts & popcorn now available at video out- 
lets. Aug. 11, p.43. 

Californians get a boost to their egos. Aug. 11, 
p.43 

Union Carbide sheds last consumer product 
lines. Aug. 11, p.44. 

Appliance warranties will get more attention 
Sept. 8, p.27 

Videotapes join the mass market. Sept. 8, p.30. 

The great scanner face-off. Sept. 8, p.43. 

Sleek hair styles mean new life for Brylereem. 
Nov. 10, p.95. 

Is it Rambo or Rimbaud? Dec. 8, p.14. 

Will Rockport win in a walk? Dec. 8, p.23. 





CONSUMER SALESPEOPLE 


So rude at the inn. May 12, p.15. 


CONSUMER SELLING 

American Express direct mail operation hits 
gold. Jan. 13, p.21. 

Sonoma grape growers take ads. Feb. 3, p.32. 

Making communications a two-way payoff. Feb. 
3, p.62. 

PCs, small business & consumer goods market- 
ing. Feb. 3, p.84. 

\ brassy way to sell PCs. Mar. 10, p.18. 

Consumer Reports avoids the color red. Mar. 
10, p.21. 

Making the best of distribution channels. Mar. 
10, p.24. 

No nonsense gives shoppers a leg up. Mar. 10, 
p.26. 

Air Canada’s warehouse sale. Apr. 7, p.25. 

Retailing '85: crosscurrents in the leisure area. 
May 12, p.27. 

Mexican retailers revamp their pricing. May 12, 
p.87. 

Latest bar-coded item: customers! June 2, p.45. 

U.S. foreign-car dealers get low marks for ser- 
vice. June 2, p.94. 

Fizazz lays on the sizzle. July 7, p.39. 

Using consumer demand to persuade buyers. 
Aug. 11, p.60 

P-O-P spending could hit $9 billion. Oct. 6, p.39. 

Publishers to utilize checkout lines to sell books. 
Nov. 10, p.25. 

Du Pont looks to ads to stir carpet sales. Nov. 
10, p.37. 


CONTRACTS 
Business with the British? Get a penalty clause. 
Feb. 3, p.65. 


COUPONS/COUPONING 

Redemption isn’t always salvation in couponing. 
Jan. 13, p.45 

Nationwide scam busted by Postal Service. Apr. 
7, p.45. 

Video rentals pose no threat to Z Channel. Sept. 
8, p.37. 

Big Brother is couponing you. Sept. 8, p.37. 

Let us entertain you. Dec. 8, p.28. 


COVER STORIES 

Fighting buyer resistance in the PC market. Jan. 
13, p.42. 

Could this man be cutting tool industry's Iacocca? 
Feb. 3, p.38. 

The birth of a sales force. Mar. 10, p.42. 

Komatsu in a Cat fight. Apr. 7, p.50. 

John Cleese: Selling his brains out. May 12, p.42. 

America’s best sales forces. June 2, p.50. 

Telemarketing mayhem in Mortgage Land. July 
7, p.46. 

Finding the best sales compensation plan. Aug. 
ll, p.46. 

The strength behind Samsonite. Sept. 8, p.40. 

Fonda gets feisty. Oct. 6, p.49. 

Eberhard Faber gets the lead out. Nov. 10, 
p.44. 

Special section: Scitex meets its matchmaker. 
Dec. 8, p.76. 


CRISIS MANAGEMENT 

Burroughs chief on the road. July 7, p.32. 

Handling medical emergencies at sales meetings. 
Nov. 10, p.127. 


CUMMINGS, H.S. (“PETE”) JR. 
Subj. of feature: The world’s oldest software co 
Dec. 8, p.38. 

















CUSTOMER QUALIFICATION 
A certified scam. Sept. 8, p.14. 
Target marketing. Dec. 8, p.78. 


CUSTOMER RELATIONS 

American Express, smart marketer. Jan. 13, 
p.6. 

NYC TV offers Christmas music with fire. Jan. 
13, p.6. 

Vendor gift rules to remain tough. Jan. 13, p.31. 

Antitrust & selling, Part 2: Treat customers 
right. Jan. 13, p.63. 

Promises will continue to be just promises. Feb. 
3, p.17, 

Shell Oil sales efforts not affected by boycotts. 
Feb. 3, p.37. 

Littlewood’s (UK) hunts a better image. Feb. 
3, p.65. 

Incentives: Why customers love Treasure Isle. 
Apr. 7, p.114. 

So rude at the inn. May 12, p.15. 

Anatomy of a star salesperson. May 12, p.49. 

Chemical Bank pays $5 for waiting over 5 min- 
utes. June 2, p.45. 

Owens-Corning calls on its customers’ cus- 
tomers. June 2, p.57. 

U.S. foreign-car dealers get low marks for ser- 
vice. June 2, p.94. 

Bank of America VPs hit the phones. July 7, 
p.34. 

Let the customer close for you. Aug. 11, p.68. 

Soapy sales, do-it-yourself car wash. Sept. 8, 
p.12. 

Service reps get some respect. Oct. 6, p.36. 

Gallo pulls all Time, Inc. ads. Oct. 6, p.39. 

Wendy switches to Coke; Pepsi shrugs. Nov. 
10, p.25. 

An honor to be your key account? Think again! 
Dec. 8, p.68 


CUSTOMER SERVICE 
Small jobs bring in big business. Sept. 8, p.25. 
Advertising sales by the book? Nov. 10, p.6. 


CUSTOMER SERVICE REPS 
Service reps get some respect. Oct. 6, p.36. 
Building their image. Oct. 6, p.64. 


DEALER/DISTRIBUTOR RELATIONS 

Mercedes-Benz pushes dealers to sell genuine 
parts. Jan. 13, p.40. 

Antitrust & selling, Part 2: Treat customers 
right. Jan. 13, p.63. 

Could he be the cutting tool industry's Iacocca? 
Feb. 3, p.38. 

Building dealer relations with co-op. Feb. 3, 
p.59. ‘ 

Empty boxes and filled promises with Citizen. 
Mar. 10, p.18. 

Making the best of distribution channels. Mar. 
10, p.30. 

Ace is the place of the future. Mar. 10, p.30. 

Delta looks back for future sales. Apr. 7, p.30. 

Court OKs Sharp’s cutting a price cutter: Apr. 7, 
p.45. 

Dealers informed the database way. Apr. 7, p.74. 

Incentives: How Micom starts the action. Apr. 
7, p.104. 

Apple peels off the unproductive. May 12, p.26. 

Stubbornness pays off for Marantz. May 12, 
p.35. 

Antitrust & selling, Part 3: Price advice. Mav 12, 
p.53. 

Did the FTC open Pandora’s Box? June 2, p.32 

At Cooper Tire, sales are rarely flat. June 2, 
p.56 

Navistar starts on the road back. July 7, p.49. 





Toshiba copier division grows with its dealers. 
Sept. 8, p.24. 

For Wyse Tech., distributors make the differ- 
ence. Sept. 8, p.27. 

Marketing boost for “ignored” product line. 
Sept. 8, p.34. 

Apple practices what it sells. Sept. 8, ».78 

Spurned Motorola distributor sues. Dec. 8, 
p.3&. 


DEMOGRAPHICS 

Tapping the keg in New Jersey. Jan. 13, p.27. 

Walgreen gambles on the growing seniors’ seg 
ment. Jan. 13, p.39. 

Fewer Japanese women at home. Jan. 

The National Association of... Feb. 3 

The sun also sets. Feb. 3, p.46. 

Yellow demographics. Mar. 10, p.16. 

Forget Yuppies, think Marpies. Mar. 10, p.83. 

California gains while others lose. Apr. 7, p.20. 

Mich., Ohio, & Ind. have most metro population 
loss. Apr. r A p.27. : 

Sweet profits for ice créam treats. Apr. 7, p.30. 

Venezuelan TV station-negotiates ia California. 
Apr. 7, p.45. : 

SIC system on the mend. May 12, p.20. 

“The floor-covering capital of America”. June 2, 
p.27. 

Latest bar-coded item: customers! June 2, p.45. 

Now this is urban sprawl! June 2, p.94. 

Women: Can't live with ’em... July 7, p.16 

Something old. something new. July 7, p.38. 

Rustbelt revival. Aug. 11, p.16. 

Puerto Rico: uncommon commonwealth. Aug. 
11, p.33. 

Attack of the super-mega-ultra-hyperbuyers. 
Sept. 8, 0.16. 

College: cameras, computers, and cosmetics. 
Sept. 8, p.35. 

The gem of the East: Providence, RI. 
p.18. 

It’s 9 a.m.: Do you know where your mother is? 
Oct. 6, p.32. 

Common household sense. Nov. 10, p.18 

Family income: Top outnumbers bottom. Nov. 
10, p.39. 

Is it Rambo or Rimbaud? Dec. 8, p.14. 

Is growth in the cards for Naples? Dec. 8, p.41 


Oct. 6, 


DIRECT MAIL 

American Express operation hits gold. Jan. 
13, p.31. 

Trade shows: How to get them where you want 
them. Feb. 3, p.68. 

Store owners demand payment for sales info. 
Feb. 3, p.17. 

Sears to send different catalog versions by 1990. 
Mar. 10, p.21. 

Consumer Reports avoids the color red. Mar. 
10, p.21. 

Consumer-goods companies will increase usage. 
Apr. 7, p.27. 

A laugh is worth a thousand words. Apr. 7, p.42. 

Helps Postal Service to profits. Apr. 7, p.45. 

Companies grow in Austria & W. Germany. Apr. 
7, p.93. 

Hospitals up marketing efforts to attract pa- 
tients. May 12, p.29. 

FTC mulls rules re direct mail & auto leasing 
Cos. May 12, p.39. 

Catalogue order form placement changes. July 7, 
p.3l. 

Canada won't hold packages until taxes are paid. 
July 7, p.85. 

Hiring stars at discount rates possible. Aug. 11, 
p.33. 

P.O. won't ban “Rush-Urgent” markings on en- 
velopes. Nov. 10, p.41. 





DISTRIBUTION 

Manufacturing out, Marketing in at Berkey. Mar. 
10, p.19 

Selanar’s 90-day plan. July 7, p.29. 

Congress takes aim at product diversion. July 7, 
p.32. 

Willie Davis: 1st black California Coors dist. July 
7, p.42. 

Lone Star Steel to dump distributors. Aug. 11, 
p.44. 

Sales up for industrial distributors. Aug. 11, p.44. 

Videotapes join the mass market. Sept. 8, p.30 

Supreme brings high-growth to low-tech. Sept. 
8, p.66. 

Chemical sales will grow to $12.6 billion by 1990. 
Oct. 6, p.40. 

Molson agrees to sell Moosehead and vice 
versa. Nov. 10, p.95. 


DIVERSIFICATION 

Wurlitzer will try office furniture. June 2, p.45. 

Lowell Corp: From hand tools to software. 
Dec. 8, p.38 


THE EDITOR’S SIDE POCKET 

Travels with Jerry: A new feature. Jan. 13, p.6. 

The South has risen (Commander's Palace). Jan 
13. p.6. 

S&MM goes public (with profiles). Feb. 3, p.6. 

Comeback in New Bedford, MA (Morse Cut- 
ting Tools). Feb. 3, p.6. 

Vintage journalism (Dr. Jane Templeton). Feb. 3, 
p.6. 

A test-marketing story. Mar. 10, p.4. 

A slice-of-life story (Wilkinson Sword). Mar 
10, p.4. 

A snowy-day story. Mar. 10, p.4. 

Come one, come all—(Saies & Marketing Confer 
ence). Apr. 7, p.6. 

The shame of war. Apr. 7, p.6. 

When marketing’s a free-for-all (airline wars). 
Apr. 7, p.6. 

A how-not-to-sell story. Apr. 7, p.6. 

For my money, he’s a Bowery bum. May 12, 
p.6. 

Go ahead, bowl ’em over. May 12, p.6. 

Chicago, Chicago...(Sales & Marketing Confer- 
ence). June 2, p.6. 

V.P. of the road Jerry Michaelson). June 2, p.6. 

Of “wimmin,” “yuppie,” and “yuck.” ‘une 2, p.6. 

Bull’s-eye in Chicago (Sales & Marketing Conf.). 
July 7, p.6. 

Teamwork is contagious. July 7, p.6. 

Money, money, money. Aug. 11, p.6. 

Toying around. Aug. 11, p.6. 

S&MM’s new executive editor. Sept. 8, p.6. 

Manchester, NH: Where’s the deli? Sept. 8, p.6. 

Report from the field. Oct. 6, p.8. 

Dick Kern tackles Providence, RI. Oct. 6, p.8. 

Shoemakers without shoes. Oct. 6, p.8. 

Advertising sales by the book? Nov. 10, p.6. 

Turn your ear on “the word”. Nov. 10, p.6. 

It’s sooner than you think. Dec. 8, p.4 

Selling in Baghdad-by-the-Bay (San Francisco). 
Dec. 8, p.4. 


EDUCATION 

Summa cum laude abroad? Feb. 3, p.17. 

Albee-Campbell seminar: Succeeding with 
Reps. Feb. 3, p.32. 

Trade Shows: Special training required. Feb. 3, 
p.78. 

Northwestern offers degree in direct marketing 
Mar. 10, p.35. 

if you don’t have a plan, stay in the car. Apr. 7, 
p.80. 

Business schools will require courses in ethics. 
June 2, p.35. 
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Tomorrow's marketers speak out. July 7, p.58. 
Salespeople too geared-up for driving. Dec. 8, 
p.6] 


ELECTRONIC MAIL 
AT&T enters the business after internal testing 
Apr. 7, p.46 


EMPLOYEE MORALE 
Salespeople are the most satisfied workers. July 


. p.43 


EMPLOYEE RELATIONS 

Management to provide more info of coming 
changes. July 7, p.31 

Some Pendleton salespeople head to court 
July 7, p.126 

Suilding their image. Oct. 6, p.64 


ETHICS 

Business schools will require courses in ethics 
June 2, p.35 

Broker can be fired for honesty, says court 
10, p.41 

Beware of no-goods doing good. Dec. 8, p.12. 


Nov. 


EXHIBITIONS 
The selling of America, en masse. Mar. 10, p.64. 
Exhibits start to take off, literally. Sept. 8, p.25. 


EXPO ‘86 (VANCOUVER, BC) 

Marketing meltdown. June 2, p.94 

Incentives: RCA sends its best to the fair. Sept. 
8, p.112 


FABER, EBERHARDIV 
S&MM Profiles: Eberhard Faber gets the lead 
out. Nov. 10, p.44 
FLEET CARS 
Court OKs GM’s fleet incentive program. Jan. 
13, p.40 
Arabian Gulf Co. offers company cars. Jan. 13, 
p.33 
Personal use rules eased. Feb. 3, p.21 
British firms consider fleet mgmt. a part time 
job. Sept. 8, p.101 
Special Section: Leases go hi-tech. Oct. 6, p.90. 
To lease or not to lease. Oct. 6, p.91 
Say hello to car phones. Oct. 6, p.97. 
Figures on fleets. Oct. 6, p.104. 
Getting satisfaction from the factory. Oct. 6, 
I 106 
Dealers’ push for laws banning incentives to 
Nov. 10, p 25 
Canadian managers face 


Nov 10 p 95 


wane 
insurance price in 


creases 


FOOD AND BEVERAGE 

Beer wars. Sept. 8, p.33 

Steinlager beer to hit the U.S. Sept. 8, p.37. 

R.T. French favors curry. Sept. 8, p.37. 

Dutch-Italian fast-food unit to open in Moscow 
Nov. 10, p.95 


FOREIGN INVESTMENT 

General Brewing moves plant to China. July 7, 
p SD 

U.S. made Japanese cars spell trouble in Japan. 
Sept. 8, p.27 

Bell Helicopter flys north. Sept. 8, p.38 

H.J. Heinz wants to feed the babies of China 
Sept. 5, p 101 


FOREIGN TRAVEL 
China introduces travellers’ checks 
p.95 


| 4 retail trip through Japan. Dec. 8, p.47. 


Nov. 10, 











FRANCHISING 

First McDonalds opens in Rome. May 12, p.87. 

Roy Rogers lassos the Northeast. Oct. 6, p.32. 

Beware of bogus Hyundai franchises. Oct. 6, 
p.39. 

Hotel marketing. . filling the quality gap. Dec. 8, 
p.26. 


GOVERNMENT 

Gov't regulations increase drug companies 
woes. Jan. 13, p.31. 

Farewell to the minimurn wage. Jan. 13, p.31. 

Apple and Compag target government. Jan. 13, 
p.40. 

Personal use rules eased on company cars. Jan. 
13, p.40. 

Help on the trade front. Feb. 3, p.32. 

Spanish language ads prohibido? Feb. 3, p.32. 

Overtime for salespeople? Feb. 3, p.37. 

Justice won't challenge airline reservation sys- 
tem. Feb. 3, p.37. 

Truck deregulation spurs computer use. Feb. 3, 
p.56. 

Ads for mutual funds attract the SEC’s ire. Feb. 
3, p.84. 

FDA will limit sodium in processed foods. Mar. 
10, p.21. 

Supreme Court to decide on merger-blocking 
ploys. Mar. 10, p.40. 

Rear Adm. Stuart F. Platt, the Navy’s costbus- 
ter. Mar. 10, p.45. 

Court quashes antitrust immunity. Mar. 10, 
p.83. 

International anti-counterfeiting code probable. 
Mar. 10, p.83. 

Is antitrust reform next for congress? Mar. 10, 
p.120. 

Nationwide couponing scam busted by Postal 
Service. Apr. 7, p.45. 

Direct mail helps Postal Service to profits. Apr. 7, 
p.45. 

Retailers unhappy with new FTC warranty rules. 
Apr. 7, p.45. 

Court OKs Sharp’s cutting a price cutter. Apr. 7, 
p.45. 

Feds deny Sessions Tank Lines antitrust com- 
plaint. Apr. 7, p.46. 

Is this the year for the VAT? Apr. 7, p.156. 

Product liability reform: once more, with feeling. 
Apr. 7, p.156. 

State attorneys will eye false or misleading ads. 
May 12, p.29. 

FTC mulls rules re direct mail & auto leasing 
Cos. May 12, p.39. 

Postal Service, Grumman’s largest civilian cli- 
ent. May 12, p.40. 

U.S. trade woes: Reagan to the rescue. May 12, 
p.116. 

Did the FTC open Pandora’s Box? June 2, p.32. 

Anti-minimum cash purchase legislation pending. 
June 2, p.35. 

RC Cola hits a bottleneck. June 2, p.38 

3eef’s new brand. June 2, p.40. 

Fiat-Allis’s Libyan link may cost. June 2, p.42. 

Legislation will give drug companies a boost. 
June 2, p.46. 

For help with exports, call Uncle Sam. June 2, 
p 80 

Grey marketers lose an important round. June 2, 
p.126. 

Congress takes aim at product diversion. July 7, 
p.32 

Score a victory for the little guys. July 7, p.42. 

Amway will pay $100,000 fine. July 7, p.42. 

FTC won't change mail-order rule. July 7, p.42. 

West Germany gets serious: will help sell 
abroad. July 7, p.85. 





Delhi orders planes & routes given to Vayudoot 
Air. July 7, p.85. 

Canada won't hold packages until taxes are paid. 
July 7, p.85. 

Some Pendleton salespeople head to court. 
July 7, p.126. 

P.O. denied international priority air serv. plans. 
Aug. 11, p.43. 

Consumers & lawyers fight prod. liability bill. 
Aug. 11, p.44. 

FTC asked to look into ads for Japanese chains. 
Aug. 11, p.44. 

The Supreme Court bans a truthful ad. Aug. 11, 
p.94. 

Product liability legislation is dead. Sept. 8, p.27. 

New tax law could penalize PSCs. Sept. 8, p.37. 

FTC guns for “boiler room” sellers. Oct. 6, p.39. 

Gasoline suppliers cry foul over tax bill. Oct. 6, 
p.40. 

Total ban on tobacco ads possible. Nov. 10, p.41. 

Finland bans manufacture and sale of war toys. 
Nov. 10, p.95. 

U.S. will study affect of punitive export controls. 
Nov. 10, p.95. 

Defense vs. Tektronix. Dec. 8, p.20. 

Democrats will push for trade restrictions. Dec. 
8, p.23. 

Tax reform causes party & banquet cancel- 
lations. Dec. 8, p.23. 

Home appliance efficiency standards coming? 
Maybe. Dec. 8, p.35. 

Leave gray market rules alone says FTC. Dec. 
8, p.36. 

Herbicide market reeling from EPA decision. 
Dec. 8, p.36. 

“Recovery” is bad news for employees of GM, 
IBM. Dec. 8, p.36. 

U.S. Supreme Court tackles a marketing di- 
lemma. Dec. 8, p.116. 


GROCERY SALES 

Buying groceries with a bank card? It’s coming! 
May 12, p.29. 

C&C Cola cries “foul!” May 12, p.39. 

Lottery tickets may hurt sales. May 12, p.39. 

Will hypermarkets get “big” again? Aug. 11, p.33. 

No promo pasta. Aug. 11, p.39. 

R.T. French favors curry. Sept. 8, p.37. 

The great scanner face-off. Sept. 8, p.43. 

Retailers rate new products; experts speak out. 
Nov. 10, p.75. 

Bertolli puts olive oil in a new light. Dec. 8, 
p.30. 


HEALTH/DIET 

FDA will limit sodium in processed foods. Mar. 
10, p.21. 

Skinny salespeople 
p.35. 

Fitness videos in, books out! Apr. 7, p.27. 

FTC judge claims General Nutrition’s claim 
false. Apr. 7, p.46. 

Hospitals up marketing efforts to attract pa- 
tients. May 12, p.29. 

Angostura’s bitter taste of success. June 2, 
p.44. 

Number of health & beauty products rise. June 2, 
p.45. 

Restaurant dining habits changing. July 7, p.42. 

Courting customers with tennis. Aug. 11, p.50. 

Stress & tension headaches will get more atten- 
tion. Sept. 8, p.27. 

Chernoby! fallout spurs canned & frozen in W. 
Ger. Oct. 6, p.87. 

In health care, women rule the roost. Dec. 8, 
p.116. 


Mar. 10, 


heavy sales 

















HIRING 

When the honeymoon is over. Aug. 11, p.12. 

Age to become less important for new employ- 
ees. Sept. 8, p.27. 

“fll have what they're having!” Dec. 8, p.21. 


HIRING & TRAINING 
Special section: Turning salespeople into part- 
ners. Aug. 11, p.82. 
Shedd-Brown’s crash program. Aug. 11, 
p.85. 
No more winging it. Aug. 11, p.88. 


HORN, RICK 
Profiled in feature on Supreme (truck bodies), 
Sept. 8, p.66. 


IMAGE BUILDING 

Zealous Zales. Aug. 11, p.40. 

Beer wars. Sept. 8, p.33. 

Ford uses tennis to attract yuppies. Sept. 8, 
p.37 

Wilkinson Sword takes off the gloves in the 
U.K. Oct. 6, p.87. 

To these Metros, more is more. Nov. 10, p.150. 


INCENTIVES 
No cold spell for motivation. Jan. 13, p.28. 
Empty boxes and filled promises with Citizen. 
Mar. 10, p.18. 
Special section: Incentives get specific. Apr. 7, 
p.98. 
How Micom starts the action. Apr. 7, p.98. 
Fitting travel into the marketing plan. Apr. 7, 
p.108. 
A shrimply wonderful incentive. Apr. 7, p.114. 
Motivating broker reps and retailers. Apr. 7, 
p.124. 
Unrewarding rewards. Apr. 7, p.136. 
Detroit Diesel sails on a quality cruise. Apr. 
7, p.140. 
Something for the field managers. Apr. 7, 
p.151. 
Stubbornness pays off for Marantz. May 12, 
p.35. 
State Farm cancels Vienna incentive. May 12, 
p.39. 
It takes training to sell incentives. June 2, p.36. 
When in Europe, do as the Europeans do. June 2, 
p.126. 
Late incentives? (Traveller’s Network), Sept. 8, 
p.75. 
Their carrot is a sticker. Sept. 8, p.76. 
Special Section: The spouse factor. Sept. 8, 
p.104. 
RCA sends its best to the fair. Sept. 8, p.112. 
Precision tool or blunt instrument? Sept. 8, 
p.124. 
Ringing up records at Northwestern Bell. 
Sept. 8, p.130. 
Incentive bits. Sept. 8, p.142. 
A quick switch saves Central States. Sept. 
8, p.144. 
Armstrong plays for high steaks. Sept. 8, 
p.156. 
Lady Liberty provides an added incentive. Sept. 
8, p.116. 


INDUSTRIAL MARKETING 

Delta looks back for future sales. Apr. 7, p.30 

Selling the Javits Center. May 12, p.30. 

Marketers rely less on ad agencies. May 12, 
p.40. 

Marketing boost for “ignored” product line. 
Sept. 8, p.34. 


INDUSTRIAL PRODUCTS 


Government owned companies: a hot seller 
abroad. Oct. 6, p.40. 





INDUSTRIAL SALES 

Another up year for industrial marketers. Apr. 7, 
p.70. 

Machine tool sales should go up in '86. May 12, 
p.40. 

At Inland Steel, salespeople are customers, 
too. June 2, p.62. 
?acific’s nuclear repositioning. July 7, p.31. 
Boeing gets first order for new jet. July 7, p.43. 
Sales still down for farm equipment. Aug. 11, 
p.44. 

Lone Star Steel to dump distributors. Aug. 11, 
p.44. 

Toys aren't us. Aug. 11, p.56. 

Fluid power distributor sales up 10.6%. Oct. 6, 
p.40. 

The robot market is flat. Oct. 6, p.40. 


INDUSTRIAL SALESPEOPLE 

Meet the sales force of the future. Mar. 10, p.59. 

Are hard to keep...turnover jumped 24% in 2 
years. Nov. 10, p.42. 


INFORMATION SYSTEMS 

Apple practices what it sells. Sept. 8, p.78. 

How the computer speeds inquiry responses. 
Dec. 8, p.92. 


INSIDE SALES 
(ORDER CORRESPONDENTS) 
Who’s on first...? Nov. 10, p.12. 


INTERNATIONAL MARKETING 

U.S. banks step up dealings with banks abroad. 
June 2, p.35. 

Iran recaptures control of caviar. June 2, p.94. 

Semiconductor industry won't lobby in Japan 
June 2, p.94. 

South African sales may cost sales here. July 7, 
p.3l 

RCA Service agrees to distribute NEC ex- 
change sys. July 7, p.43. 

Clark Equipment to market some Komatsu 
products, July 7, p.43. 

Raleigh bicycle to enter Chinese market. July 7, 
p.85. 

Where St. Louis goes, will others follow? Nov. 
10, p.25. 

U.S. trading partners cry foul over new levy. 
Dec. 8, p.35. 

A retail tour of Japan. Dec. 8, p.47. 

Sumitronics issues “passports” to sell in Japan. 
Dec. 8, p.48. 


INTERNATIONAL SALES 

Mercedes-Benz pushes dealers to sell genuine 
parts. Jan. 13, p.40. 

Japanese dump semiconductors. Jan. 13, p.40. 

U.S. sells in Japan through Toyota showrooms. 
Jan. 13, p.83. 

Sharper Image entering Europe. Jan. 13, p.83. 

Duracell loses another round. Feb. 3, p.32. 

Help on the trade front. Feb. 3, p.32. 

Protection from imports doesn’t appeal 
Equador. Feb. 3, p.65. 

Koor (Israel) searches U.S. for markets. Feb. 3, 
p.65. 

Wattie Industries (New Zealand) picks Cali- 
fornia. Feb. 3, p.65. 

Ist issue of Playboy is sellout in Turkey. Feb. 3, 
p.65. 

Expo '86 learns from history. Mar. 10, p.23 

The selling of America, en masse. Mar. 10, p.64. 

Neiman-Marcus catalogs yo to the U.K. Mar. 
10, p.83. 

Citibank eyes Japan for consumer business. 
Mar. 10, p.83. 





German prosperity evident at Nuremberg Toy 
Fair. Mar. 10, p.83. 

Dunhill will open more stores in Hong Kong. 
Mar. 10, p.83. 

Big oil companies will open gas-stations in Mex- 
ico. Apr. 7, p.27. 

Venezuelan TV station negotiates in California. 
Apr. 7, p.45. 

Komatsu in a Cat fight. Apr. 7, p.50. 

W. Germany to let U.S. in telecommunications 
mkt. Apr. 7, p.93 

3arter trading on a global scale. May 12, p.32. 

U.S. boat marketers steal the show in Dussel- 
dorf; May 12, p.87. 

The British are coming! May 12, p.87. 

Fiat-Allis’s Libyan link may cost. June 2, p.46. 

Legislation will give drug companies a boost 
June 2, p.46. 

The never-friendlier skies of United. June 2, 
p.67. 

For help with exports, call Uncle Sam. June 2, 
p.80. 

China goes on a binge for leisure products. June 
2, p.94. 

Gray marketers lose an important round. June 2, 
p.126. 

GM and Grumman don’t frighton Ikarus. July 
7, p.85. 

Apple & IBM battle it out in France. July 7, p.85. 

Machinery & equipment sales increase to Com- 
mies. Aug. 11, p.44. 

British Leyland change its name, intros new 
car. Sept. 8, p.101. 

H.J. Heinz wants to feed the babies of China. 
Sept. 8, p.101. 

Airbus order may hit $3.2 billion. Nov. 10, p.42. 

Defense vs. Tektronix. Dec. 8, p.20. 

Democrats will push for trade restrictions. Dec. 
8, p.23. 

Next U.S.-Japan trade skirmish: auto parts. Dec. 
8, p.36. 

Leave gray market rules alone says FTC. Dec. 
8, p.36. 


JAUNDICED EYE 

Making a name in sales. Jan. 13, p.12. 

Malpractice makes perfect. Feb. 3, p.12. 

A salesperson’s best friend. Mar. 10, p.12. 

The right (sales) stuff. Apr. 7, p.12. 

One smart cookie. May 12, p.12. 

Coping the sale. June 2, p.12. 

Burt Reynolds eats here (maybe). July 7, p.10. 

When the honeymoon is over. Aug. 11, p.12. 

soapy sales, do-it-yourself car wash. Sept. 8, 
p.12. 

Hats off to L.L. Bean. Oct. 6, p.12. 

Who's on first...? Nov. 10, p.12. 

All work and no fun makes for a dull day. Dec. 8, 
p.10. 


KAMEN, DEAN 
Profiled in feature on Manchester, NH. Sept. 8, 
p.63. 


LEGAL 

Owens Corning registers Pink. Jan. 13, p.32. 

Antitrust & selling, Part 2: Treats customers 
right. Jan. 13, p.63. 

Customer lists are trade secrets. Jan. 13, p.39 

Vivitar’s gray-market case heads for court. Jan 
13, p.39. 

Japanese dump semiconductors. Jan. 13, p.40. 

Court OKs GM’s fleet incentive program. Jan. 
13, p.40. 

Malpractice makes perfect. Feb. 3, p.12. 

Ad game is rough on Johnny Unitas. Feb. 3, p.25 

Duracell loses another round. Feb. 3, p.32 

















Supreme Court to decide on merger-blocking 
ploys. Mar. 10, p.40 

Court quashes antitrust immunity 
p.33 


Mar. 10, 


International anti-counterfeiting code probable 
Mar. 10, p.120 

\ gray marketer's tactic takes a beating. Mar. 10, 
p.120 

Regent Air grounds itself for good. Apr. 7, p.45 

Product liability reform: once more, with feeling 
Apr. 7, p.156 

No new accounts? Ear!y retirement OK, says 
court. May 12, p.39 

Waste Management part of Chicago investiga- 
tion. May 12, p.40 

Comdisco claims victory in IRS suit. May 12, 
p.40 

Antitrust & selling, Part 3: Price advice. May 12, 
p.53 

Did the FTC open Pandora’s Box? June 2, p.32. 

Score is 1—1 in suits by Pendleton reps. June 2, 
p 45 

3an on vans: Illegal advertising in Torrance, CA. 
June 2, p.45 

Ex-salespersons violating agreements must pay. 
June 2, p.46 

No punishment for ignoring warranties says 
court. June 2, p.46 

Law-abiding broker can’t sue mfr., says court. 
June 2, p.46 

Under a blimp-filled sky. July 7, p.126 

Some Pendleton salespeople head to court. 
July 7, p.126 

Fewer torts for sports? July 7, p.126. 

USX is about to be sued by retail phone company. 
Aug. 11, p.33 

Hollywood ready to battle Samsung. Aug. 11, 
p.43 

Apple’s mail-order ban sticks. Sept. 8, p.37. 

Legal Puffery: Truth or Consequences. Oct. 6, 
09. 


Broker fired for honesty can’t seek damages. 
Nov. 10, p.41 

Herbalife to pay $850,000 fine for false claims. 
Nov. 10, p.41. 

Former Pepsi execs: a key in suit against Wen- 
dy’s? Dec. 8, p.35. 

Some words on warranties...Dec. 8, p.52 


MAILING LISTS 
Pacific Bell reached out too far. May 12, p.39. 


MAIL ORDER SALES 

A brassy way to sell PCs. Mar. 10, p.18 

Apple’s mail-order ban sticks. Sept. 8, p.37. 

Sharper Image focuses on Japan. Nov. 10, 
p.41 


MANUFACTURER’S AGENTS 

Will increase use of part-time employees. Aug. 
ll, p.33 

Uproar in Rep-land. Nov. 10, p.64. 


MARKET ANALYSIS 

The National Association of... Feb. 3, p.15 

Apple picks business market. Feb. 3, p.37 

Yellow demographics. Mar. 10, p.16. 

Tomorrow's marketers speak out. July 7, p.58. 

College: cameras, computers, and cosmetics 
Sept. 8, p.35 

lhe great scanner face-off. Sept. 8, p.43 

Supreme brings high-growth to low-tech. Sept. 
5, p.606 

Model behavior on researchers’ minds. Sept. 8, 
p.do 

Bud's LA brand doesn’t fit in. Dec. 8, p.35. 





MARKET DATA 

Tapping the keg in New Jersey. Jan. 13, p.27. 

Used car dealers, parts stores will prosper. Jan. 
13, p.31. 

Business levels to remain the same. Jan. 13, 
p.40. 

Machine tool orders down 19%. Jan. 13, p.40. 

Miniature TV, tomorrow’s hottest product. Jan. 
13, p.83 

LA-Long Beach area tops in health & beauty 
sales. Feb. 3, p.21. 

Sales down .78% for U.S. chemical firms. Feb. 3, 
p.37. 

Specialty metal sales up and will continue to 
grow. Mar. 10, p.40. 

Construction equipment mfg. expects slower 
growth. Mar. 10, p.40. 

Mich, Ohio, & Ind. have most metro population 
loss. Apr. 7, p.27. 

Nielson goes weekly on grocery information re- 
ports. May 12, p.39. 

Falling prices to spur sales of copiers/printers. 
May 12, p.40. 

Cellular phones still a tough sell. May 12, p.40. 

Not everyone is singing the computer blues. July 
7, p.72. 

PC’s roller-coaster decade. July 7, p.74. 

Rosier outlook for consumer electronics. Sept. 
8, p.28. 

Family income: Top outnumers bottom. Nov. 10, 
p.J9. 

Blower and fan sales up 5.3% in 1985. Nov. 10, 
p.42. 

Heavy equipment shipments off in fourth quar- 
ter. Nov. 10, p.42. 

Worst over for computers? Nov. 10, p.84. 

Construction to slip next year. Dec. 8, p.36. 


MARKET DEVELOPMENT 


New homes for the homeless. Nov. 10, p.36. 


MARKET EXPANSION 

Sony looks to China for TV buyers. Jan. 13, p.31. 

Boeing expands line with de Haviiland. Jan. 13, 
p.40. 

U.S. sells in Japan through Toyota showrooms. 
Jan. 13, p.83. 

Sharper Image entering Europe. Jan. 13, p.83. 

Canteen’s perfect mate (Interstate United). 
Feb. 3, p.29. 

Lee Iacocca unveils the Q-coupe. Feb. 3, p.32. 

Wattie Industries (New Zealand) picks Cali- 
fornia. Feb. 3, p.65. 

lst issue of Playboy is sellout in Turkey. Feb. 3, 
p.65. 

Convex Computer enters the OEM arena. 
Mar. 10, p.40. 

Lufthansa branches out from flying. Mar. 10, 
p.83. 

Big oil companies will open gas-stations in Mex- 
ico. Apr. 7, p.27. 

Sweet profits for ice cream treats. Apr. 7, p.30. 

Stroh’s enters the soft drink market. Apr. 7, 
p.45. 

Hong Kong: Far East beer capital? May 12, p.87. 

They're massing at the border. Aug. 11, p.36. 

Getting women to dye younger. Nov. 10, p.38 

Dayton Hudson to expand Target into North- 
ern CA. Nov. 10, p.41. 

Zenith battles the heavyweights. Nov. 10, p.51. 


MARKET PENETRATION 

Plastic hits steel in auto industry. Feb. 3, p.25. 

Alugard tries to come in from the cold. Feb. 3, 
p.44. 

Bic will overtake Gillette in 1986. Mar. 10, 
p.35. 





Case tries to sell where others failed. July 7, 
p.38. 

Avon goes retail to reach the “wealthy.” Sept. 8, 
p.37. 

Zenith Labs on a new product high. Oct. 6, 
p.42. 

Toy market: Hasbro tells Mattel to rock, roll 
over. Dec. 8, p.26. 

A retail tour of Japan. Dec. 8, p.47. 


MARKET REBUILDING 

Drumming up sales. May 12, p.32. 

Polaroid & Kodak: Marketing against the 
grain. May 12, p.34. 

Stubbornness pays off for Marantz. May 12, 
p.35 

Greyhound leaves the driving to local man- 
agers. June 2, p.41. 

Iran recaptures control of caviar. June 2, p.94. 

Navistar starts on the road back. July 7, p.49. 

Roy Rogers lassos the Northeast. Oct. 6, p.32. 

Fonda gets feisty. Oct. 6, p.49. 

Back to the future. Nov. 10, p.61. 

A new video game invasion? Atari hopes so. 
Dec. 8, p.35. 


MARKET RESEARCH 

Apple picks business market. Feb. 3, p.37. 

German prosperity evident at Nuremberg Toy 
Fair. Mar. 10, p.83. 

The right way to snoop on the competition. May 
12, p.46. 

Tomorrow’s marketers speak out. July 7, p.58. 

SmithKline’s capsule gamble. Aug. 11, p.41. 

ScanAmerica helps correlate TV ads to sales. 
Aug. 11, p.43. 

Big Brother is couponing you. Sept. 8, p.37. 

The strength behind Samsonite. Sept. 8, p.40. 

Sara Lee eyes the deli business. Nov. 10, p.41. 

RE:2000 looks to the future. Dec. 8, p.30. 


MARKET SEGMENTATION 

Something old, something new. July 7, p.38. 

Attack of the super-mega-ultra-hyperbuyers. 
Sept. 8, p.16. 

Toying with the competition. Sept. 8, p.32. 


MARKETING AND THE LAW 

A gray marketer’s tactic takes a beating. Mar. 10, 
p.120. 

Product liability legislation is dead. Sept. 8, p.27. 

Deceptive sales pitches cost PacBell. Sept. 8, 
p.37. 

Amway could face heat for pyramiding in Cali- 
fornia. Sept. 8, p.37. 

Illegal wagering still tops: Bettor marketers? 
Oct. 6, p.39. 

TI may disclaim dealer's implied warranty. Oct. 
6, p.59. 

Legal Puffery: Truth or Consequences. Oct. 6, 
p.59. 

Herbalife to pay $850,000 fine for false claims. 
Nov. 10, p.41. 

Olivetti goes to court to push local content law. 
Nov. 10, p.95. 

Former Pepsi execs: a key in suit against Wen- 
dy’s? Dec. 8, p.35. 

Spurned Motorola distributor sues. Dec. 8, 
p.35. 

Home appliance efficiency standards coming? 
Maybe. Dec. 8, p.35. 

Some words on warranties... Dec. 8, p.52. 


MARKETING AND SOCIETY 

Time to shape up! Feb. 3, p.14. 

The sun also sets. Feb. 3, p.46. 

New products buck popular social trends. Mar. 
10, p.32. 

















Israeli feminists unhappy about grapefruit TV 
ads. Apr. 7, p.93. 

Fewer documentaries will appear on public TV. 
June 2, p.35. 

Consumers in India won't give up their Ambassa- 
dors. June 2, p.94. 

Californians get a boost to their egos. Aug. 11, 
p.43. 

Who cares who’s on board? Oct. 6, p.34. 

Marketers keep buyers in line. Oct. 6, p.35. 

Choosing the sex of babies: ProCare’s new seg- 
ment. Oct. 6, p.39. 

The controversy behind Event marketing. Oct. 
6, p.54. 

Fiat rids itself of the Libyar connection. Nov. 10, 
p.42. 

Justice Bird defeated by marketing. Dec. 8, p.28. 

Lawn-care marketers could go to seed. Dec. 8, 
p.23. 


MARKETING BUDGETS 

30% rise in the cost per call. Mar. 10, p.24. 

Cost-per-call: Curiouser and curiouser. Aug. 11, 
p.94. 

What hi-tech spends on marketing. Nov. 10, 
p.3l. 


MARKETING COST CONTROL 

Montgomery Ward will close ten stores. Jan. 
13, p.39. 

Goodrich sells 116 tire stores to improve ROI. 
Feb. 3, p.37. 

Written order acknowledgements on the decline. 
Feb. 3, p.37. 

Big-name retailers will shrink unit size. Feb. 3, 
p.17. 

How far to the supermarket? Mar. 10, p.21. 

Balance the budget for better meetings. Mar. 10, 
p.72. 

Straight salary has many angles. Mar. 10, p.76 


MARKETING MANAGEMENT 

At Pathfinder, sales pros make the difference. 
Feb. 3, p.26. 

Spotting small accounts that will make it big. Feb. 
3, p.62. 

Too many VPs cause candy sales slump, says 
Schweppe. Apr. 7, p.93. 

Drumming up sales. May 12, p.32. 

Marketers rely less on ad agencies. May 12, 
p.40. 

Don’t miss this sales resource. June 2, p.16. 

RC Cola hits a bottleneck. June 2, p.38. 

Greyhound leaves the driving to local man- 
agers. June 2, p.41. 

Uniroyal agrees to sell certain units. June 2, 
p.46. 

Amoco to close service stations in certain areas. 
June 2, p.46. 

Sales, marketing departments trail in PC use. 
June 2, p.88. 

AMA and S&MM hold 2nd annual Sales & Mktg 
Conf. July 7, p.64. 

Pet food could turn into a dogfight. Nov. 10, 
p.32. 

Hotel marketing... filling the quality gap. Dec. 8, 
p.26. 

Toy market: Hasbro tells Mattel to rock, roll 
over. Dec. 8, p.26. 

Wendy’s looks to lower-priced products for 
growth. Dec. 8, p.35. 

K-marrt sticks to basics. Dec. 8, p.35. 

Why open-ended co-op is on the rise. Dec. 8, 
p.64. 


MARKETING PLANNING 
Trade Shows: How to get them where you want 
them. Feb. 3, p.68. 





MCI aims at corporate accounts. Apr. 7, p.46. 

GM will put its name on Isuzu trucks. May 12, 
p.87. 

Boeing’s European rivals meet. July 7, p.43. 

Supreme brings high-growth to low-tech. Sept. 
8, p.66. 

How to sharpen your promotional edge. Nov. 10, 
p.91. 


MARKETING, REGIONAL 


Roy Rogers lassos the Northeasi. Oct. 6, p.32. 
) I 


MARKETING STRATEGIES 

Soap or software, samples ring up sales. Jan. 13, 
p.32 

Pro-Line says “Listen Up!” Jan. 13, p.39. 

Warner Lambert leaves medical supply mar- 
ket. Jan. 13, p.40. 

RCA to market 3M’s Whisper Screen. Jan. 13, 
p.40. 

Fighting buyer resistance in the PC market. Jan. 
13, p.42. 

At Pathfinder, sales pros make the difference. 
Feb. 3, p.26. 

Cessna banks on retail store for plane sales. 
Feb. 3, p.28. 

Honeywell, Triconex enter agreement. Feb. 
3, p.d7. 

Alugard tries to come in from the coid. Feb. 3, 
p.44. 

Empty boxes and filled promises with Citizen. 
Mar. 10, p.18. : 

Manufacturing out, Marketing in at Berkey. 
Mar. 10, p.19. 

Pantene looks for 400% increase. Mar. 10, 
p.3o. 

The birth of a sales force. Mar. 10, p.42. 

Don’t miss the national accounts boat. Mar. 10, 
p.120. 

Clayton Homes moves uptown. Apr. 7, p.24. 

Building condos and brand awareness. Apr. 7, 
p.25. 

Consumer-goods companies to use more direct 
mail. Apr. 7, p.27. 

Lee’s sales soar on nails. Apr. 7, p.28. 

Libbey-Owens-Ford leaves the glass busi- 
ness. Apr. 7, p.46. 

Komatsu in a Cat fight. Apr. 7, p.50. 

Cooperative advertising, marketing partner- 
ships. Apr. 7, p.84. 

Raleigh cuts workforce; will go for its home 
mkt. Apr. 7, p.93. 

Singer may spin off sewing machine business. 
Apr. 7, p.45. 

Polaroid & Kodak: Marketing against the 
grain. May 12, p.32. 

Heinz CEO debunks marketing myths. May 12, 
p.36. 

Union Carbide sells battery business. May 12, 
p.40. 

King Gustaf (Sweden) says “Cooperate.” May 
12, p.87. 

Maytag works up an appliance package for build- 
ers, June 2, p.35. 

Michael Jackson; a puzzling pick for new Pepsi 
ads. June 2, p.35. 

Beef’s new brand. June 2, p.40. 

People Express in pinstripes. June 2, p.42. 

Have a drink with Mickey! June 2, p.45. 

Borland seizes growing market. July 7, p.28. 

Case tries to sell where others failed. July 7, 
p.38. 

Rolm enters hunt for smaller clients. July 7, 
p.43. 

Navistar starts on the road back. July 7, p.49. 

Airborne sweeps customers off their feet. July 
7, p.80. 

Yardley’s wrap-and-run. Aug. 11, p.36. 





No promo pasta. Aug. 11, p.36. 

Zealous Zales. Aug. 11, p.40. 

SmithKline’s capsule gamble. Aug. 11, p.41. 

Using consumer demand to persuade buyers. 
Aug. 11, p.60. 

United Sciences of Amer. aims to win with 
video. Sept. 8, p.29. 

Ford uses tennis to attract yuppies. Sept. 8, 
p.37. 

Zenith Labs on a new product high. Oct. 6, 
p.42. 

Du Pont looks to ads to stir carpet sales. Nov. 
10, p.37. 

Eberhard Faber gets the lead out. Nov. 10, 
p.44. 

Justice Bird defeated by marketing. Dec. 8, p.28. 


MERGERS AND ACQUISITIONS 

Scotland’s whisky makers’ woes. Jan. 13, p.83. 

Canteen’s perfect mate (Interstate United). 
Feb. 3, p.29. 

GTE’s Sprint, U.S. Telecom merge. Feb. 3, 
p.37. 

Turnbull & Asser (London) goes Egyptian. 
Mar. 10, p.83. 

Is antitrust reform next for congress? Mar. 10, 
p.120. 

Goodrich & Unireyal form joint-venture tire 
co. Apr. 7, p.46. 

Canadian Pacific Airlines expands with ac- 
quisition. Apr. 7, p.93. 

Golden parachutes will draw more flak. May 12, 
p.29. 

RC Cola hits a bottleneck. June 2, p.38. 

Coke is it for Dr Pepper. June 2, p.45. 

Conagra to buy RJR Nabisco’s frozen-food 
business. June 2, p.45. 

Ford and Iveco merge. June 2, p.94. 

Burroughs chief on the road. July 7, p.32. 

Baker Equipment to buy div. of National 
Mine Serv. July 7, p.43. 

AC Material Handling to buy Allis 
Chalmers div. July 7, p.43. 

Sumitomo Heavy Ind. buys 49% FMC const. 
equip. div. July 7, p.43. 

Battery power: two energetic moves. Aug. lI, 
p.30. 

From trains to toasters. Aug. 11, p.36. 

PPG buys Honeywell medical electronics divi- 
sion. Oct. 6, p.40. 

Cahner’s buys specialized magazine div. from 
D&B. Oct. 6, p.40. 

Armstrong Rubber acquires several units 
from Dayco, Oct. 6, p.40. 

Pet food could turn into a dogfight. Nov. 10, 
p.32. 

Hoechst moves to buy Celanese, Dec. 8, 
p.36. 

Unisys the new name of Burroughs and 
Sperry. Dec. 8, p.36. 

Armstrong buys Dayco’s rubber operations. 
Dec. 8, p.36. 

H.K. Porter buys Goodrich hose & belt divi- 
sions. Dec. 8, p.36. 


MOTIVATION 
(ALSO SEE INCENTIVES) 

Subliminal software services started. Apr. 7, 
p.27. 

Incentives: Unrewarding rewards. Apr. 7, p.36. 

Incentives: Something for the field sales man- 
ager. Apr. 7, p.151. 


MULTILEVEL MARKETING 
United Sciences of Amer. aims to win with 
video. Sept. 8, p.29. 














NATIONAL ACCOUNTS 
Don't miss the national accounts boat. Mar. 10, 
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Computers help buyers police order deliveries. 
Nov. 10, p.80. 


PACKAGING 

Dr. Scholl's takes a big step. Jan. 13, p.32. 

No nonsense gives shoppers a leg up. Mar. 1 
p.26. 

Yardley’s wrap-and-run. Aug. 11, p.36 

Corrugated & paperboard sales will continue ris- 
ing. Dec. 8, p.36. 


PARTNERSHIPS 

Relationship Strategies Seminar. Feb. 7, Jan. 13, 
p.39 

S. Korean firms show promise for U. 
cos. Apr. 7, p.93. 


. hi-tech 


POSTAL SERVICE 
Introduces international priority airmail. July 7 
p 412 


Justice Dept. denies plans for int. priority mail. 


Aug. 11, p.43. 
Won't ban “Rush-Urgent” 
lopes. Nov. 10, p. 4]. 


markings on enve- 


PRODUCT DEVELOPMENT 


Sack to the future. Nov. 10, p.6!. 


PUBLISHING 
From hi-tech to hi-touch. May 12, p.32. 
USA Today look-alike debuts in = UK. 


p.85. 


July 7, 


Do-it-yourself publishing to zoom. Aug. 11, p.30. 

British business papers take the offensive. Sept. 
8, p.101. 

Video publishers to go all-out for Christmas. Oct 
6, p.29 

Publishers to utilize checkout lines to sell books. 


Nov. 10, p.25 


RECOGNITION 

Special Section: Recognition reaps rewards. 
June 2, p.100. 

Carving out true recognition. June 2, p.106. 

\ Huffy rep cycles to glory June 2, p.116. 

Is this any way to treat your host? Sept. 8, p.101. 


REORGANIZATIONS 

Greyhound nen aves the driving to local man 
agers. June 2, p.41 

From trains to toasters. Aug. 11, p.36. 

Dayco sells rubber operations to Armstrong. 
Dec. 8, p.36 

Goodrich sells hose & belt opers to H.K. Por- 
ter. Dec. 8, p.36 

Goodyear selling oil, gas, 
div’ns. Dec. 8, p.36 


and wheel-making 


REPORTS/REPORTING 

Food Marketing Inst. drops rep’t on scanner 
equip’. Mar. 10, p.35 

Press must now pay to cover shows and confer- 


ences. Sept. 8, p.27. 


RETAILING 
Promises will continue to be just promises. Feb 
3, p.7 
Big-name retailers will shrink unit size. Feb. 3, 
p.17 
mbarrassing products will be out of the closet. 
Mar. 10, p.21 
Ace is the place of the future. Mar. 10, p.30 
lhe right (sales) stuff. Apr. 7, p.12 
Retailers unhappy with new FTC warranty rules 
Apr. 7, p.45 
Orval Kent tres retail with single-serving sal 
ads. Apr. 7, p.45. 


Will the department store survive? Apr. 7, p.60. 





Retailing ‘85: crosscurrents in the leisure area. 
May 12, p.27. 

Supermarkets’ sales strategies create competi- 
tors. May 12, p.29. 

Montgomery — feels heat from specialty 
stores. May 12, p.39. 

IBM sells rete Doute ts to Nynex. May 12, p.39. 

Woolworth closes 22 more stores in the U.K. 
May 12, p.87. 

Mexican retailers revamp their pricing. May 12, 
p.87. 

Anti- marin cash purchase legislation pending. 
June 2, p.: 

Chaos in California's home electronics market. 
June 2, p.45. 

Rome’s McDonald’s doesn't win over neigh 
bors. June 2, p.94. 

Fizazz lays on the sizzle. July 7, p.39. 

Downtown and all alone. July 7, p.40. 

Nordstrom puts on the pressure. July 7, p.42. 

Will hypermarkets get “big” again? Aug. 11, p.33 

They re massing at the border. Aug. 11, p.36. 

Everyone giving up on co-op? Aug. 11, p.74. 

Appliance warranties will get more attention. 
Sept. 8, p.27. 

Rosier outlook for consumer electronics. Sept. 
8, p.28 

Toying with the competition. Sept. 8, p.32 

America’s laziest and messiest. Sept. 8, p.32 

Beer wars. Sept. 8, p.33. 

Quaker Oats dumps specialty retailing. Sept. 
8, p.37. 

Avon goes retail to reach the “ 
p.37. 

P-O-P spending could hit $9 billion. Oct. 6, p.39. 

General Host becomes McPlants. Nov. 10, 
p.32 

Retailers rate new products; expert 
Nov. 10, p.79. 

Is it Rambo or Rimbaud? Dec. 8, p.14. 

k-pounding. Dec. 8, 


wealthy”. Sept. 8 


S speak out. 


Senior execs face a lot of br: 
p.23. 

Sears cable-shopping service to show close- 
outs. Dec. 8, p.35. 

K-mart sticks to basics. Dec. 8, p.35. 

A retail tour of Japan. Dec. 8, p.47. 

Marshall Field’s goes to the videotape. Dec. 
8, p.60. 


S&MM INTERVIEW 

Rear Adm. Stuart F. Platt, 
buster. Mar. 10, p.45. 

On the road with one of Cooper’s best. June 2 
p. 0. 

U.S. West trains for the trenches. June 2, p.68. 

John Dixon: A guide through the minefie ids. July 
7, p.96 


the Navy's cost- 


S&MM MAGAZINE 


Welcome to Louise Driben, 
Sept. 8, p.6. 


S&MM MARKETGRAPH 


It's 9a.m.: Do you know where your mother is? 
Oct. 6, p.32. 


executive editor. 


S&MM PUBLIC PROFILE 

John Houseman, the commercial success. Feb. 
3, p.4l 

John Cleese, selling his brains out. May 12, p.42. 

Eberhard Faber gets the lead out. Nov. 10 
p.44. 


S&MM ROUNDTABLE 


Selling with a vital difference 


S&MM SALESGRAPH 
Pressure {oi sales automation to intensify. Feb. 
3, p.16. 


. Mar. 10, p.48. 

















Home is where the hi-tech is. Mar. 10, p.19. 

Another up year for industrial marketers. Apr. 7, 
p.70. 

Retailing ’85: crosscurrents in the leisure area. 
May 12, p.27 

The new superwomen: 5 million outearn their 
mates. June 2, p.35. 

Rosier outlook for consumer electronics. Sept. 
8, p.28. 

What hi-tech spends on marketing. Nov. 10, 
p.3l. 


S&MM SPECIAL SECTION 

AV Equipment. Jan. 13, p.88. 

Trade Shows. Feb. 3, p.68. 

Test Marketing. Mar. 10, p.88. 
Incentives. Apr. 7, p.98. 

Cooperative Advertising. May 12, p.89. 
Recognition. June 2, p.100. 

Sales meetings. July 7, p.89. 

Hiring & Training. Aug. 11, p.81. 
Incentives. Sept. 8, p.103. 

Fleet cars. Oct. 6, p.89. 

Sales meetings. Nov. 10, p.101. 
Computers in sales and marketing. Dec. 8, p.75. 


S&MM SURVEYS 

America’s best sales forces. June 2, p.50. 

Rustbelt revival. Aug. 11, p.16. 

The Nation’s top 100 markets. Nov. 10, p.57. 

Store groups & lines: How much Americans 
spend. Dec. 8, p.14. 


S&MM VIEWPOINT 

Make sure you're ready for reps. Jan. 13, p.17. 

Time to shape up! Feb. 3, p.14. 

Crisis in technical selling. Mar. 10, p.15. 

Warming up for sales. Apr. 7, p.16. 

So rude at the inn. May 12, p.15. 

Don’t miss this sales resource. June 2, p.16. 

“May | ask who's calling?” July 7, p.15. 

That painful percentage. Aug. 11, p.15. 

A certified scam. Sept. 8, p.14. 

The hardest sell of all. Oct. 6, p.16. 

Better than booze: experience, training & home- 
work. Nov. 10, p.16. 


SALES COMMUNICATIONS 

Rothmans cast salespeople as James Bond. Jan. 
13, p.68. 

Kodak’s plan for plugging in salespeople. Jan. 
13, p.68. 

Written order acknowledgements on the decline. 
Feb. 3, p.37. 

Voice mail tackles bigger jobs—like order entry. 
Feb. 3, p.54. 

Xerox account managers get PCs in their 
homes. July 7, p.72. 

PCs take hold in sales departments. Aug. 11, 
p.64. 

Bigger role for computers as order takers. Sept 
8, p.8l. 

Have laptop, will sell. Oct. 6, p.26. 

Side benefits can be the big payoff. Nov. 10, 
p.80. 

Special Section: Computers in sales & market- 
ing. Dec. 8, p.75. 


SALES EXPENSES 

Grand theft auto (parking costs). Jan. 13, p.48. 

Expensive ambience if you're not on People 
Express. Feb. 3, p.48. 

Sleep ain't cheap. Feb. 3, p.23. 

Auto rental highs and lows. Mar. 10, p.21. 

30% rise in the cost per call. Mar. 10, p.24. 

Balance the budget for better meetings. Mar. 10, 
p.72. 

Escape from New York. Apr. 7, p.68. 





Sales managers lax on cost controls? June 2, 
p.126. 

Cost-per-call: Curiouser and curiouser. Aug. 11, 
p.94. 

Tax law kind to salespeople. Oct. 6, p.29. 

Surprise! Some costs-per-call decline. Nov. 10, 
p.24. 


SALES FORCE DEPLOYMENT 

James River makes its move. Feb. 3, p.17. 

Campbell stirs up its sales force. Apr. 7, p.56. 

When culture shock hits the sales force. Sept. 8, 
p.94. 


SALES FORCE DEVELOPMENT 

He’s no shopper—he’s a spy! Jan. 13, p.66. 

SmithKline Beckman increases sales force. 
Feb. 3, p.37. 

The birth of a sales force. Mar. 10, p.42. 
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